THE CANNED oops AUTHORITY OF THE WORLD. 


BALTIMORE, 
32nd WEEK h YEAR 


BALTIMORE, FRIDAY, APRIL 1, 1910. 


“AMERICAN” 


Cans 


The name ‘‘AMERICAN’’ 


as applied to Packers’ 


Cans’ means hig hest 
quality, greatest capacity, : 


widest distribution, best 


service. 


AMERICAN CAN CO 


New York 
Baltimore 


Chicago 
San Francisco 
Montreal 
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Operate your capper with gas pro- 
duced by the 20th Century Gas 
Machine. The results will surprise 


you. The fire is quick, clean and 
uniform. 


The flame is small, but the heat is 
intense and is applied right to the spot 
where needed. Will keep your capper 
properly heated no matter how fast you 


run it. 
SIMPLE 
RELIABLE 
SAFE 


THE C.M. KEMP MFG. CO. 
BALTIMORE, MARYLAND. 


FORNISHED 
ON APPROVAL 
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“THE JONES” 
CAN END SOLDERING MACHINES 


TWO MODELS, “A” and *B” 
DID YOU 
SEE OUR 
LOCKER AND WIPER? It will 
BAP Company; 
to Keep 
Richmond Ga Feb. 17, 1910, Your Eye 
Jones Machine Co., on Our 


211 N, Calvert St,, Baltimore, Md, 


Ads, 


Gentlemen:~ 


We beg to advise that the two can end soldering machines 
which we have been using for some time are giving perfect satisfaction, 
and we are greatly pleased with them, Should we need more at any 


time we will be pleased to send you orders, 


Yours truly, 


ARE YOU USING A JOKER? 
P These machines are fast taking the place of jokers. 
One operator can solder 2,500 cans a day, by our latest 
patented arrangement. 
The size of cans is unlimited—from 2 inches to any- 
thing. And only 8 Ibs. of solder on gallons, per thousand 


cans. This machine is hand operated, but it is also 
MANUFACTURED BY made automatic. 


FACTORY, 227-229 N. HOLLIDAY STREET, Baltimor S, M d. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


The 20th Century Gas Machine. 
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THE TRADE, 


Send for Samples “Natural Process” Vignettes 


The United States Printing Company 


MAKERS OF 


“Labels that Sell Goods” 


50 Beech St., Norwood 70 N. ard St., Brooklyn 


: 
« 
Let us be judged by our work— 4 
‘ 
Rather than by what we may tell you. | 
- 
ee 


PERSONALITY 


A label that possesses selling qualities 


is more than a product of paper, ink and 


machinery — just as a successful sales- 


man is more than a mere product of 


flesh and bones. 


It is the product of raw material plus 


the ability to “sell goods.” 
Expressed in one word - Personality. 


There is a distinctiveness about our 


labels — Personality. 


The United States Printing Company 


MAKERS OF 


“LABELS THAT SELL GOODS” 


FOLDING BOXES POSTERS BOOKLETS 
ADVERTISING CARDS AND WINDOW DISPLAYS 


50 Beech St., Norwood 70 N. 3rd St., Brooklyn 
CINCINNATI, O NEW YORK CITY 
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_Cans 
POPE 


“Clean Bright” 
PLATES 


Pope Tin Plate Co. 


GENERAL OFFICES, NEW YORK OFFICES, 
PITTSBURGH, PA. 29 BROADWAY. 


NEVERSLIP Ai in Use 

The NEVERSLIP 

Solder , Wire 

Increased For 

The Capping, 
Sale Tipping, | 
of Side Seaming, 

Canned Floating, 

Goods. Cap Hemming. 


NEVERSLIP SOLDER AWARD. 
It is a great saving to the Consumer. 


The economy consists inthe automatic production which reduces the price 
and insures absolute uniformity and mathematical correctness of amount, 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


~ Sige  FACTORY~ RORTLAND.ME. _—== 


4 THE TRADE. 
Ayars Machine Company, sew’ jersey. 
OUR LINE. 


Ayars Universal Capper, 
Ayars Rotary Pea: Filler, 
Ayars King’ Tomato Filler, 
Stevens Tomato Filler, 
Sanitary King Filler, 
Ayars Topper and Wiper, 
Corn Cooker---Filler, 
Hayner Corn Silker, 
Morral Ear Corn Silker, 
Morral Corn Cutter, 
Power Tomato Scalder and Washer, 
Double Dump Tomato Scalders, 
Kearns Apple Filler, 
Electric Process Clock, 
Process Retorts and Crates, 
Open Top Kettles, 
Power Hoist, 
Chain Hoist, 
Rotary Crane, 
Friction Clutch, 
Seaming Machine, 
Can Tester, 
Peeling Table, 
Exkauster, 
Syruper, 
Test Box, 
Dip Box, 
Cyclone Pulp Machine, 
Ketchup Finishing Machine, 
Carburetter, 
Blower, 
Wagon Trucks. 
Can Marker, 
Electric 
eaner, 
Process Clock. Fire Pots, 
Capping Steels, 
Soldering Coppers, 


SEND FOR FULL LINE 
OF CIRCULARS 


Universal 
Contin- 
Capper. 


Guaranteed to cap and tip satisfactorily 100 cans per minute. 


Ayars Machine Company, Salem, 


New Jersey. 
BROWN, BOGGS CO., Lrp., Hamitron, OnT., Sole Agents for Canada, 
IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


| | King Tomato Fill 

ing Lomato Filler. 

A 

q 

ele 

ota 


THE TRADE. 


PACKERS 
DO YOU USE A WIPED OR A NON-WIPED GAN ? 


WHAT IS A WIPED CAN? 


Why it is simply a can which is wiped with cloths at and 
adjacent to the joints, while the can is fluid hot in the course of 
manafacture, thus removing part of the solder and tin coating 
from the can. 


There is an important difference between a wiped can and the 
non-wiped can such as I manufacture. In my non-wiped can all 
of the tin coating that ever was put on the can is left there, besides 
being reinforced at the joints by the solder I use in making 


the can. 


Before signing your 1910 contract for cans write me for further 
particulars. 


WALTER J. PHELPS 


MANUFACTURER OF 
Oyster, Fruit and Vegetable Cans 
SINCE 1890 


FOOT OF LAWRENCE STREET 
BALTIMORE, - MARYLAND 


Oyster Steam Box 


With Improved Sliding Doors, doing away 
with the hinged tracks, giving in- 
creased service. 


Edw. Renneburg & Sons Co. 


Machine and Boiler Works, 
1917 AND 1919 ALICEANNA STREET, 


Baltimore, Md. 


GEO. W. ZASTROW, 


MECHANICAL ENGINEER, 


1404 to 1410 Thames St., BALTIMORE, MD. 


IMPROVED STEEL PROCESS KETTLE. 


Manufactured to hold 800, 1,000 and 1,200 2-lb. cans. Conceded to be the best; hun- 
dreds in use. Double thermometer pocket riveted to each kettle. Constructed so as to 
use either water, dry steam, or open bath process. 


Manufacturers of the Strictly High Grade Nickel-Stee! 
AUTOMOBILE. 


Bucklin Pea Filler and Briner 


The Sinclair-Scott Co., 
' BALTIMORE, MD. 
IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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CAN COMPANY, 


OFFICE AND FACTORY 


BUCHANAN, VA. 


| MANUFACTURERS OF 


PACKERS’ CANS 


Solder Hemmed Caps, Cases and Supplies 
H. A. LATANE, Sec.’y-Treas. 


With plants located at Buchanan, 


TENNESSEE GAN CO, | QLD DOMINION CAN CO, 


houses at Chattanooga and Troutville, 
OFFICE we are able to take good care of our OFFICE 
customers, South and West. Our 


CHATTANOOGA, TENN. TROUTVILLE, VA. 


growing business has enabled us to 


increase our capacity and improve 


F. B. SCHULTZ our facilities from year to year, so Cc. FB. LAYMAN 


that in 1910 we can offer cans, as to 


Sales Agent Sales Agent 


quality and quantity and variety, 


equal to any manufacturers in the 


Write Nearest Office for Informa- country. Write Nearest Office for Informa- 


tion and Prices 0. C. HUFFMAN, President tion and Prices 
CINCINNATI, OHIO 


UNITED STATES CAN COMPANY 


OFFICE AND FACTORY 


CINCINNATI, OHIO 


MANUFACTURERS OF 


REGULAR AND SANITARY CANS 


IN ALL STYLES. SIZES AND SHAPES 


Write Nearest Office for Information and Prices 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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STANDARD OIL CO’ 


DEODORIZED GASOLINE te usea by 95 per cont of the CANN- 


ING TRADE. Why? Because it is best and cheapest, and Is for 


sale everywhere by Tank Wagon, In Barrels or iron Drums 


Address Our Nearest Tank Station or BALTIMORE OFFICE. 


— 
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CANS FOR ALL PURPOSES 


Our line is constantly becoming 
more varied; many styles we could 
not manufacture yesterday we can 
make today. 


Our Principal Line is 


PACKERS GANS 


We operate the entire year, how- 
ever, on the largest general line 
of Tin Cans of any Independent 
Company, and we solicit inquiries 
from all users. 


Niodern 


LITHOGRAPHING 


Equipment 


SOUTHERN CAN Co. 


BALTIMORE 


WEEKLY REVIEW. 


Of the Canned Goods Situation. Market Reports. Conditions 
and Changes. Outlook. 


March is usually considered one of the best consuming 
months of the year on canned goods, but reports from outlying 
markets would seem to indicate that this March which has just 
closed, has been a rather quiet one. Retailers and jobbers ap- 
peared to have enough goods on hand to meet their require- 
ments, and no argument seems adequate to bring them into the 
market before they are in dire need of the goods. In this im- 
mediate section the brokers report a little improvement in gen- 
eral business this past week, but even with that it has been 
quiet. In fact there is a question if this has not been one of 
the quietest Marchs on record, from the sellers’ point of view. 


In one of the staple lines we know for a fact that there 
were fewer goods passed out of packers’ hands during the past 
two months, than even the most pessimistic man would have 
thought. This would seem to place us in the position of the 
‘‘most pessimistic’, but it must be noted we said, ‘we know’: 
The truth is we would not have believed the amount could have 
been so small, despite reports from the railroads, etc., if it had 
not been conclusively shown us. And we are not pessimistic, 
but on the contrary we argue from this very fact that the future 
looks even brighter to us since we learned this. The reason for 
our position on the far side of the optimist is that if the jobbers 
have not been buying these goods during the past two months, 
they must be today very low in their stocks, for it is known 
that the public are consuming the goods to a greater extent than 
ever before. So there must be a buying movement in the very 
near future, and from the fact that all have waited there is 
likely to be a rush when this buying does commence. 


And yet we must throw a little cold water even on this 
slight hope. And the reason for this dash of disappointment is. 
the fact that buyers refuse to enthuse under any condition, over 
canned goods. They have come to believe that they can always 
cover their requirements, and at the price they care to pay for 
them. Jt will take a decided shock to get them out of this way 
of thinking, and ‘it is doubtful if conditions are such that this 
shock will appear this spring. 


8 THE TRADE. 


Some one has said that May is stealing a March on us as 
regards the weather, and this is certainly true all over the coun- 
try. We have been having remarkably warm weather, the ther- 
mometer ranging up to 85 during the past week and more, and 
as a result trees are bursting forth into leaf, plum and cherry 
trees are in full bloom, the buds on peach trees are ready to 
break forth, and in the southern parts of this State are in full 
bloom, and all fruit, even pears are so far advanced that a few 
days more of this weather and they will blossom. This is more 
than a month ahead of time, and there is imminent danger of 
severe frosts before we are entirely done with winter. If such 
do come, there will be no question about the utter ruination of 
all fruit crops. Growers have taken advantage of the fine, dry 
weather to get their spring plowing done, and as a consequence 
the fields are ready to receive their seed. Already tomato grow- 
ers are planting their tomato seed, which means that tomato 
canning will commence this season a full month ahead of time, 
if there is no more inclement, cold weather in stock for us. 
A warm rain would put the ground in condition for corn, bring 
out the strawberry and small fruit blossoms, and place all nature 
where we expect to see her a month from now. We fail to re- 
call a time when there was so much danger from frost as now. 

This peculiarity of weather is ascribed to various causes ; 
by some to Halley’s comet, by others to a convulsion in the sun, 
- etc., but whatever it is unless the influence is continued there is 
no doubt of where fruit crops will go this year. Here is real 
danger worthy of the attention of those canners who possess 
stocks of small fruits, peaches, pears and cherries. Note this 
for instance: 

Comet to Kill Peaches. 


Bridgeton, N. J., Mar. 17.—It is reported that the peach crop 
of South Jersey will not amount to much this year, according to 
some growers who say that the effect of the nitrogen which will 
be liberated by Haley’s comet will destroy the crop this season. 
To back up their belief the pessimists say that when 70 years ago 
the comet visited the earth peaches turned blue and had a fuzz on 
thgt was as long as chick pin feathers. A similar condition, they 
say, will follow this year. The comet will pass the earth just at 
the time when its effect on the crop will be most marked. Already 
a novel disease is attacking the trees and the calamity-howlers are 
having the time of their lives forecasting dire results. 


Unfortunately it makes a condition in which such holders 
do not know how to act; for if this warm, balmy weather con- 
tinues it means that fresh fruits will be on the market earlier 
than usual, and that therefore the present holdings must be got- 
ten rid of, but if it does not continue and frost occurs then these 
holdings will double in value. There is this much to be said of 
the weather, it seems to have a permanent feeling, as if the 
winter has gone for good, and real spring is with us, but we 
don’t know. 

In the meantime the market seems to show weakness rather 
than strength, and what changes have taken place have all been 
in a downward direction. Asparagus shows a slight falling off, 
and peas are off this week about toc. per dozen. No. 2 extra 
standard early June peas are now quoted at 7734c. to 8oc.; sifted 
at 80c. to goc.; extra sifted ranged from goc. to $1.10; and extra 
fine sifted from $1.15 to $1.30; with petit poise at $1.40 to $1.75. 
There is an evident desire on the part of holders of peas to un- 
load before the new packing comes on. 

There is a slight reduction noted in corn, Harford County 
standard corn being quoted now at 77%4c. to 8oc., and Evergreen 
at 80c. to 82%c., but in general corn is very firm. Holders 
are confident of securing the prices desired for their goods, as 
they know stocks are small in jobbers’ hands, and that they 
will be used up before the new goods can possibly come on the 
market. 

No. 2 standard herring roe is quoted at 75c. to 80c., and 
the canning of this latest addition to the list of articles in cans, 
will soon be in full swing. It might surprise some to know to 
what an extent this article is now used. 

Aside from these articles there are no changes to note, but 


tomatoes are easy, due to the frequent offerings of holders at 
tke best prices they can obtain for immediate acceptance. Each 
day seems to uncover some holder who has lost hope of seeing 
better prices for this article, and so he lets go. 


Cans and canners’ metals show no changes. 

Don’t Be Odd. The wise business man keeps his eye on the 
other fellow. The ‘‘other fellow’’ in the canning business has 
‘‘A Complete Course in Canning,’’ priced at only $5.00. 


THE TRADE. 


GROWERS OF 


GREEN BAY, WIS. 
EAST JORDAN, MICH. 


NOTE: 


THE EVERETT B. CLARK SEED CO. 


SUPERIOR SEEDS 


MAIN 
OFFICE 


TOMATO GROWERS: Try our Chalk’s Early Jewel and New Stone tomato seed— 
gzrown by us from carefully selected tomatoes in the Northern climate. 


FOR CANNERS 


{ MILFORD, CONN. 


JOHN G. MAIER’S SONS, 


STOP THAT RUST ON YOUR CANNED GOODS AND USE 


MAIER’S SILVER LACQUER 


WE MANUFACTURE LACQUERS, ALL C OLORS, 
FOR BRIGHT AND RUSTY CANS. : : : 


BALTIMORE, MD. 


FOR SALE CHEAP Used 


2 DOUBLE CONANT COOKERS. 
2 MODEL CUTTERS. 
| TWO LB. HAMMOND LABELER. 


A. K. ROBINS & CoO., 


726 E. Pratt Street 
BALTIMORE, MD. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


| —_ 


THE TRADE. 


THE QUERY: 


How to increase the consumption 


of Canned Goods? 


THE ANSWER: 
OUALITY. 


The First Requisite: THE RIGHT RECEPTACLE. 
The Right Receptacle: THE SANITARY CAN. 
THE ORIGINATORS: Sanitary Can Company. 
THE PRESENT MAKERS: Sanitary Can Company. 
THE FUTURE MAKERS: Sanitary Can Company. 


Factories: 
General Office: Fairport, N. Y., Indianapolis, Ind. 
447 W. FOURTEENTH STREET Bridgeton, N. J. 
NEW YORK CITY Sanitary Can Company, Ltd. 


Niagara Falls, Ontario. 


CANS MANUFACTURED UNDER MAX AMS PATENTS 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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NEW YORK MARKET. 


Reported by Special Correspondent. Market Conditions. 
Changes and Outlook. 


New York, March 30.—The first spring month ends to- 
morrow, yet so far very little indication of spring trade has 
developed. Holders are altogether too willing to let their goods 
go at a reduction and too many of them have thrown small lots 
upon the market at figures reported to be under the prevailing 
quotations. It is quite impossible to trace these assertions nor 
is it possible to discover whether they refer to one or two sales, 
or toa good many. The present system admits of such a series 
of reports from one transaction that there is a feeling that pos- 
sibly in some instances the matters mentioned in reality refer to 
only one sale. It would be well, perhaps, if some of them could 
be sifted, since it would be a great assistance to those who have 
considerable quantities of goods to offer. Inthe main the situ- 
ation remains unchanged from last week. Holders have not 
openly shaded prices, but it is certain that they have accepted 
lower prices in some instances than their statements show. In 
the general situation there is nothing different to report. 

Tomatoes.—The market remains substantially as last re- 
ported. The holders of good stock insist upon full prices, 
excepting in the case of small or weak holders who seem deter- 
mined to dispose of their goods regardless of the fact that sup- 
plies are too small to carry the trade through and higher prices 
seem absolutely certain. Fluctuation is not uncommon and 
from 62%c. to 6734c. is asked by different holders. It is possi- 
ble to buy what are called full standard 3s at the inside figure, 
but cautious purchasers are not particularly anxious to take 
hold at those prices. Meanwhile it is quite probable that few 
holders actually obtain 6734c. for their goods. This may be 
partly due to their own fault. They should insist upon their 
price régardless of what the buyer tells them about someone 
else. If they all did that there would be no further question 
about prices advancing. The supply is too short for the require- 
ments between now and canning time, hence it will be necessary 
to do something, either ask higher prices or eventually be with- 
out stock. In futures little or nothing has been done during 
the week and prices remain as previously quoted. 

Corn.—The market remains as quoted last week, with sales 
restricted to actual requirements. Buyers show little or no dis- 
position to purchase beyond their present needs. Meanwhile it 
is becoming more apparent that the supplies needed for the 
satisfaction of demand until the new season, will be none too 


large. New York State goods are scarce and firmly held, while 
the same observation applies to Maine stock, both fancy and 


standard qualities. Not much of either is procurable. Southern 
supplies are scarcely adequate to fill the requirements of the 
trade until the new pack is ready for delivery. Not much is 
heard of Western stock and offerings in this market are relatively 
light. 

Peas.—The situation offers very little change from last week. 
Buyers are not operating very extensively and holders are de 
termined to obtain full outside figures for the comparatively 
small quantities on hand. Operations in futures are small, but 
are at full outside prices. 

Beans.—The situation offers no new features. Holders ap- 
pear to be firm in their views, but business is not liberal and 
conditions are hardly up to the requirements of the holders who 
would be glad to clear out what they have on hand. 

Asparagus.—The market is moderately active, but a good 
many of the sales are at reduced prices for the purpose of clear- 
ing out what is held pending the opening of the new season 
when fresh stock will be available. It is, everything considered, 
a dull and uninteresting market, with nothing in it to indtcate 
any important change in the situation. 

Fruits.—The market is quiet, with sales limited to the re- 
quirements of individual dealers and no one ready to take hold 
any more freely than this would indicate. California varieties 
are nearly cleaned up and holders are firm in their views on best 
grades. The same observation applies with only less force to 
Southern stock. Buyers are not anxious to take hold beyond 
their daily necessities. The outlook favors no important change 
tor the present. 

Salmon.—The market is firmly held, with red Alaska talls 
up to $1.50 and scarcely obtainable at that figure. Other varie- 
ties are sharing in this general condition. Sockeye is nearly 
cleaned up. Chinook is so scarce that it would probably be im- 
possible to obtain any considerable quantities. Pinks are firm 
under decreasing supplies. Chums have advanced because of 
scarcity. The future business done subject to approval of price 
is said to be considerable, but no one ventures to estimate the 
quantity. 

Sardines.—The situation is unchanged and sales are made 
in small lots, principally merely to satisfy the necessities of the 
day. Beyond that sales are insignificant. Hupson. 


Honeoye Falls, N. Y.—Lodiska Haslip, in conjunction 
with Bogle & Scott, of New York City, has given notice to the 
farmers about Rush, N. Y., that he will pay on an average of 
$12 per ton forcorn. A factory will be operated in Rush this 
season if sufficient acreage can be secured. 


If you think it worth more than junk, but have no 
further use for it in your factory, it’s very probable someone 
else would be glad to give you a fair price for it. A small ad on 
the ‘‘For Sale’ page would decide the question quickly. 


W. E. ROBINSON & CO. 


Canned Goods Commission Merchants 


BEL AIR, MD. 


Liberal advancements made on 
consignments. 

Lowest prices for best makes of 
Cans and for Canners’ Supplies. 
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CANNERS 


should make no mistake in believing all Cans 


$69,000.00 


SAVED TO THE CANNING INDUSTRY AND 
DIVIDED AMONG THE SUBSCRIBERS AT 


CANNERS EXCHANGE 


Write for Information 


FIRE INSURANCE AT CANNERS EXCHANGE 


to be of equal grade. Comparison and test will 
readily show a marked difference in both quality 
of material used, and strength of manufacture. 


We call your attention to the high class 


Can we are now delivering on orders, and on the 


strength of same. we respectfully solicit an 


LANSING B. WARNER, Attorney and Manager 
5 Wabash Avenue 
CHICAGO 


opportunity to figure on your requirements. 


We operate our plant all the year round, 


and are particularly well fixed to fill your orders. 


ADVISORY COMMITTEE 
FRANK A. VAN CAMP, Chairman CHAS. S. CRARY, Treasurer 


Indianapolis, Ind. Hoopeston, Il. 
GEORGE G. BAILEY WM. R. ROACH 
Rome, N. Y. Hart, Mich. 


L. A. SEARS, Chillicothe, Ohio 


Tue Can 


BALTIMORE, MD. 


Officially Endorsed by the National Canners’ Association 


What Some Users Say: THE CAN 


STANDS STILL 


“We run for weeks and did not lose a can.” 
“No need for poor cans unless you want them.” 
“We have the seamer running fine, have not lost a can in two , 
weeks.”’ 
“We «un hundreds of cases and not a can lost.”’ 
The can stands still. No slop, no waste. : 
- Pious machine is designed for sealing open top cans after being 
ed. 


The operator places the filled can, with the cover in position, 
on the conveyor on the left as shown. The can is taken under a 
header, where the cover is pressed into position and fastened there; 
it is then taken into a dial which moves it around into the seaming 
head, where the can stands still during the seaming operation. 

These machines are regularly built for one size can and have a 
capacity of from 25 to 30 cans per minute, according to size. 


Steward Patent Lock and Lap Side Seam Sanitary Cans 


A Great Success. Why Not Use Them? 


4 


* 4 >. 4 


Patentednad 
Patents Pending 


“STEWARD” DOUBLE SEAMER, No. 6 
With Automatic Feed For Round Cans 


The Improved Lock and Lap Side Seam for Open Top Double 
Seam cans was ORIGINATED, DEVELOPED AND PATENTED 


by us. MANUFACTURED BY 


We are the sole owners of this patent. L. §& BP A. STEWARD 


All persons are warned against infringing this patent by mak- 
ing or using sanitary cans with lock and lap side seam..: Rutland, Vt. - U. S.A. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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CHICAGO MARKET. 


Special Correspondence to ‘“‘The Trade’’ 


CHICAGO, March 30, IgIo. 
The Weather.—Beautiful Spring ‘‘has came’’ and the 


grass and the leaves are putting in an appearance just as sud- . 


denly and promptly as if they had been supeonaed by the Wea- 
ther Clerk. 

People have let their furnaces die out, and have discarded 
their overcoats, while every other fellow you meet has bought a 
new light colored spring hat, and the women in their Easter 
styles are arrayed like the lillies of the field. 

But the wise old weather prophets are keeping one eye to 
the windward and are carrying their overcoats on their arms 
and have not yet discarded their derbies; for well they know 
that in this climate such conditions are deceptive, and that we 
are quite likely to be wading in snow a foot deep during the 
early part of April, and that ear muffs are likely to suddenly 
come back into fashion. 

Canned Goods Market.—March is usually considered an 
excellent canned goods distributive month in Chicago, and busi- 
ness during the month has by no means been bad, but it has 
been much smaller than was anticipated, and therefore quite 
disappointing. 

Brokers are bitterly complaining of dull trade, especially in 
the dried fruit lines. Prices of dried fruit all along the line 
have been declining, and buyers will not buy under such con- 
ditions. 

The prices of canned goods are pretty well mairmtained, and 
in fact many articles are exceedingly scarce, and there is great 
firmness of values, but the grocers are all fairly well stocked, 
and they are buying in a very small and careful way. 


Brokers are therefore very much discouraged and disap- 
pointed. The general impression conveyed to one in talking to 


FOR SALE. 


Hawkins Cappers, Plummer Fillers and 
Blanchers, and other machinery in a fully 
equipped two line pea packing plant. Also, 
nine Ideal Viner Feeders, two Hamachek 
Pea Harvesters, drills, wagons, harnesses, 
etc. 

Alaska and Horsford Market Garden Pea 
Seed. For full particulars write, 


W. Seyk Company, Kewaunee, Wis. 


them is that March was about as dull a month in the canned 
goods brokerage business as we have had for a long time. 
Canned Tomatoes.—A number of blocks of consigned 3s 
standard tomatoes have melted away, and stocks are very much 
depleted. No canned tomatoes are being brought here except 
by lake and rail shipment, the rate on these shipments is all 
ready established, and the railroads are receiving goods and 
taking them to the eastern lake terminals of the lake and rail 
routes and putting them aboard the vessels so that they will be 
started to Chicago as soon as the ice breaks in the straights, but 
these goods cannot possibly arrive in Chicago before May 1, and | 
in the meantime the market is going to be pretty well cleaned | 
up on canned tomatoes. 
Appreciating this situation of affairs, wholesalers have ad- 
vanced their prices 234c. per dozen, and no large lots of stand- 
ard quality 3s tomatoes can be bought in Chicago today for less 
than 7oc., while some packers are holding their goods located 
here at 72%c. per dozen. 
Canned Corn.—The market is unchanged from last week, 
neither futures nor spots in canned corn are being urged. 
Packers seem to be indifferent sellers, and the jobbers seem 
to be well supplied with medium and fine grades of corn which 
they propose to sell and clean up before the new season sets in. 
No strictly standard No. 2 corn can be bought in this market 
today for less than 75c. per dozen. 
California Canned Fruits.—Very little surplus in canned 
goods of California pack will be carried over into the new sea- 
son. Most everything has been well cleared up. There are 
several consuming months yet, and good consuming possibilities 
in this line, and all the small surplus still remaining will be 
taken care of by the demand which must come. 
Canned Apples.—Apples in No. 10 cans are selling very 
slowly indeed, and are getting gradually to be about as unsatis- 
factory an article as grocers are troubled with. 
The trouble is that there can never be a shortage of them 
as long as a barrel of apples can be kept in cold storage, and 
many packers are now in the habit of storing apples from which 
to pack canned or gallon apples when the regular season for can- 
ning is concluded. 
These apples in barrels or in bulk are laid in at such prices 
as will insure the packer a profit, and the factory is run leisurely 
and without extra help in a very economical way after the sea- 
son is over and the apples packed at a minimum cost. 
It is very little use therefore, for jobbers to buy futures of 
gallon apples and expect to obtain the benefit of any advance in 
price, because when the price advances Soc. a dozen the canners 


‘will load the market down with cold storage stock and pack gal- 


lon apples as long as they can sell the goods at a profit. 


COOPER JESSUP CHARLES W. ROBERTS 


JESSUP & ROBERTS 


COMMISSION MERCHANTS AND BROKERS 


CANNED GOODS 
No. 3-S. FRONT STREET, PHILADELPHIA, PA. 
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Swells and Rusties.—The most vexatious and exasperat- 
ing proposition jobbers have to go up against in handling canned 
goods is the question of swells and rusties. It has gotten so 
now that retailers will bring back a rusty or swelled can a year 
or more after they have hought the goods and insist upon it 
being redeemed by the jobber long after his guarantee from the 
packer has expired. 

This situation of affairs has been brought about by the job- 
bers who use their private labels, in order to induce retailers to 
handle their goods; they advertise them as absolutely reliable, 
and advertise their guarantee against swells, leaks and rusties 
as perpetual, or until the goods are consumed. 

Some of the canned goods packers who are working to in- 
troduce their own labels, make the same kind of a guarantee, 
aud the retail trade has come to the conclusion that a guarantee 
of that kind is general, and if a jobber refuses to take back 
swells, no matter how old they are, he simply gets himself into 
a row with the retailer and usually loses his trade. 

A Vexed Question.—A question that has not been decided 
and that should be carefully considered is as to the responsibil- 
ity of the packer of canned goods for the expense of examining 
them for swells and leakers. 

A great many of the Eastern packed tomatoes arrive here 
by lake and rail shipment which entails much rough handling. 

Shipments frequently arrive on docks in Chicago with a 
proportion of from 3% to 5% leaks, swells and rusties in canned 
tomatoes. The goods cannot be sent out in that condition to 
the retail trade, for if they were they would be sent right back 
and double cartage caused, consequently the jobber is compelled 
to have the goods examined for swells and leaks at an expense of 
3 to 4 cents per case. 

The goods should be shipped from cannery in good condi- 
tion and the expense of examining should not be imposed upon 
the jobber. It would seem that the old method of turning the 


goods out and letting the swells .ome back from the retailer, 
in the course of time is being done away with entirely, and the 
jobbers are compelled to see that the goods go out in perfect 
condition in order that no delayed claims shall ensue. 

There will be an effort made between the canned goods 
buyers of Chicago to establish a rule and custom to the effect 
that where the examination of ten cases or larger quantity 
shows a considerable percentage of swells and leaks, that the 
entire lot must be gone through and examined, and the expense 
paid by the shipper, whos2 duty it was to put them in perfect 
order before shipment. 

Rusties, if bad, are as bad as swells almost, as they must be 
scoured, cleaned, lacquered and relabelled and all jobbers haven’t 
the time or facilities for doing such work. 


Current Trade-Mark Data. 


The following trade-marks have been favorably acted upon by the 

U. S. Patent Office. Any person who believes he would be damaged by 
the registration of a mark may oppose it. All inquiries should be ad- 
dressed to Edw. S. Duvall, Jr , Patent and Trade-mark Lawyer, Loan and 
Trust Building, Washington, D. C. 
SERIAL No, 
32,456 Word and Design: A picture of a woman blowing a bugle rid- 
ing in a chariot drawn by three horses and the word Aurora writ- 
ten above it. Owner: Geneva Preserving Company, Geneva, 
N.Y. Used on canned fruits and vegetables. 

Design and Word: A picture of a Pelican holding a fish in 
its bill and the word Pelican written in the upper right-hand cor- 
ner. Owner: Ruge Bros. Canning Co., Engelwood, N. J., Apal- 
achicola and Cedar Keys, Fla., and Baltimore, Md. Used on 
canned oysters. 

Design and Words: A picture of a Compass with the word 
Compass written above it in large type and the word Brand writ- 
ten below the word Compass in smaller type. Owner: D. E. 
Foote & Company, Inc., Baltimore, Md. Used on canned fruits, 
vegetables and oysters. 

Words and Design: A picture of a Black Cat in a circle with 
its ears projecting out of it and the words Old Tom written in 
black type above it. Owner: D. E. Foote & Company, Inc., 
Baltimore, Md. Used on eanned fruits, vegetables, baked beans | 
and oysters. 


44,511 


45,968 


45,970 


The Harris Patent Power 
Hoisting and Carrying Machine 


Sole Owners and 
Manufacturers 


Baltimore, Md., Dec. 20, 1909. 


The C. S. Harris Co., 
Rome, N. Y. 
Gentlemen:- 

Replying to yours of 
recent date as to whether or not 
our Harris Hoist and Conveyor 
hasj been satisfactory, will state 
that it has. We have used it for 
several years, It is a machine 
that shows practically no wear 
and will last a life time, 
and it is in every way 
eminently satisfactory 
for the requirements of 
a canning house. You 
will probably note that 
we have never been 
obliged to call upon 
you to replace any worn 
out or broken parts. 

Yours truly, 


D. E. Foote & Co., 


Inc. 
Geo. T. Phillips, 


Pres 


C. S. HARRIS COMPANY, - 


ROME, N. Y. 
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California Market. 


The Situation in the Pacific Coast States, as reviewed by 
our Special Correspondent for the past week. 


SAN FRANCISCO, CAL., March 26, 1910. 
Local business men are greatly interested at the present 


time in the plans that are being made for holding a World’s Fair ~ 


in San Francisco in 1915, to celebrate the opening of the Panama 
Canal. While the plans for this exposition are still in a purely 
formative stage, the Pacific-Panama International Exposition 
has already been brought to the attention of the nation and the 
world, and the lively interest that has been manifested in it 
everywhere augurs much for its success as one of the most 
ambitious exhibitive enterprises in history. The event will 
celebrate the opening of the Panama canal, and at the same 
time commemorate the discovery of the Pacific Ocean by Vasco 
Nunez Balboa. It will also mark the rebuilding of San Fran- 
cisco, as a task that in its present form excites the wonder and 
-admiration of all who have seen it. The event will mark the 
dawn of a new era in the commerce of the Pacific, a prodigious 
growth of trade between San Francisco and the world, and 
already plans are being made for establishing direct steamship 
lines between the more important ports of Europe and Africa 
and this city. Asa result of these several materiai changes of 
international significance which the exposition will celebrate, 
San Francisco obviously has the co-operation of California, the 
United States and the world in its undertaking. A committee 
of seventy-five of the leading business men of San Francisco are 
now working on the preliminary plans for the big fair, and it is 
encouraging to note the number of men interested in the can- 
ning industry or in the distribution of canned goods who are 
represented on this committee. Among these men are to be 
noted: Joseph A. Durney, of the Griffith-Durney Co.; Henry 
T. Fortinann, president of the Alaska Packers’ Association; 
Sanford L. Goldstein, vice-president and treasurer of the Cali- 
fornia Fruit Canners’ Association; William Haas, president 
Haas Bros.; and F. Tillmann, Jr., president of Tillmann & 
—Bendel. 

Very heavy rains have been falling in California during the 
past week, especially in the central portion of the State, and 
there is a general desire now on the part of growers for a period 
of sunshine. Asparagus is growing rapidly, and but a few days 
of warm weather will be needed to warrant the commencement 
of canning operations. Most fruit trees have passed the blos- 
soming state so that the rain can cause them no damage. From 


almost every section comes the news that the trees have blos- 
somed very freely and that the fruit is setting well. There is 
still danger of frost, but it will be but a shorc time before this 
danger will be at an end. There have been heavy snows in the 
mountain districts, and a continuation of the present warm rain 
will bring down the flood waters, but it is not anticipated that 
there will be any disastrous results this season. 


The leading feature of the canned goods business in Cali- 
fornia at the present time is the condition in regard to asparagus. 


Ever since the naming of prices there has been talk of cut rates 
on the part of certain interests, and it has developed that these 
cut rates are a fact. Several of the large firms in the business 
have revised their prices, and are now selling canned asparagus 
at material reductions from the opening rates. Some have 
taken off ten cents a dozen on their goods and others have offered 
their brands at even greater reductions, especially the grades 
that seem to need the stimulating effect of lower prices. The 
California Fruit Canners’ Association is still maintaining its 
opening list, but a revised list would cause no surprise. Many 
canning concerns have ceased buying asparagus, and if the mar- 
ket for the canned article does not show an improvement in the 
very near future a decided falling off in the size of the pack will 
be the result. Many canners own their own fields and will de- 
vote their attention to caring for the product of these, 

A movement has been started by the asparagus growers of 
the Sacramento River delta region to establish canneries of their 
own to handle the crop, for which they feel they are not paid 
enough by the cannery people. The Asparagus Growers’ Asso- 
ciation, which was recently formed at a meeting held at Walnut 
Grove, named Alex. Brown of that place, and T. W. Jones of 
Ryde, to look into this matter. Some of the growers claim that 
the prices offered them scarcely covers the actual expense of 
harvesting the crop. The growers in the San Joaquin River 
district are ready to co-operate with the neighboring growers in 
the matter of establishing independent canneries if this is made 
necessary. 

While prices on canned tomatoes are being firmly main- 
tained, the local market is rather quiet. Spot stock is selling 
at 75c. and 77%4c., but stocks are rather limited, and the early 
spring demand has been taken care of. Some futures are being 
disposed of at 7o0c., but jobbers do not seem to care to take hold 
of such offers, preferring to wait until a little later in the season. 

The Griffich-Durney Co. have just issued a circular on the 
salmon question as follows: ‘‘We take this opportunity to ad- 
vise that not only have we been doing a large business in pink 
salmon in the United States, but we have been selling very heav- 
ily for export. Our Charleston lot of salmon is getting down 
to a very small quantity. The packs of pinks and chum salmon 
of 1907, 1908, 1909 averaged one million cases per year. In 
August, 1908, and again in 1909, there were in first hands un- 
sold at least 400,000 cases, and probably 500,000 cases of low- 
grade salmon. ‘Today it is safe to state that there are not to 
exceed 100,000 cases of low-grade salmon in first hands unsold, 
and by August rst next, if not long before, there will be prac- 
tically none. The stocks on hand are confined to only a few 
holders, and candidly our opinion is that we are chumps for not 
advancing the price, because if there ever was a reason for ad- 
vancing the price we have a legitimate one now, as outside of 
sockeye flats there is absolutely nothing to be had in salmon ex- 
cept pinks anda fewchums. A great many people are disap- 
pointed in not having sufficient of other grades to carry them 


through, and those who delay buying spot pink, we feel sure, 
will regret it. We still offer, subject to being unsold, f.o.b. 
Puget Sound: Sitkof brand, tall Alaska pink, 67%c.; Kla- 
wack, do, 70c.; Elliott Bay, dochums, 65c.; sockeye flats, $1.65.”’ 
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The entire holdings iu Curry County, Ore., of the late 
R. D. Hume, who was known as the ‘‘Salmon King of Curry 
County,’’ have been purchased by a syndicate backed by the 
firm of Kearey, Humason & Jeffery of Portland, Ore., for 
$350,000. The property includes 15,000 acres of land, two sal- 
mon canneries and a large portion of the town of Wedderburn. 
The property is to be sub-divided and sold. 

Shipments of canned goods from San Francisco last month 
amounted to 42,461 cases, compared with 43,650 cases for Feb- 
ruary, 1909. 

The R. Hickmott Canning Co. is preparing for the coming 
asparagus canning season by rebuilding the cannery at Orwood, 
destroyed some time ago by fire. 

The California Canneries Co. has established an office at 
New York and another at Chicago. 

The Coos Bay Condensed Milk Co. is installing a large 
amount of new machinery, and a consignment of this is now on 
its way up the Coast by steamer from a California port. . 

The Northwestern Fisheries Co.’s ship St. Paul has left for 
the North with fishermen and a cargo of material for the new 
cannery that is to be established at Kanai, Cook’s Inlet. The 
tug Prosper has also been sent North for this concern, and 
August Buschman, the superintendent of the new cannery is 
abroad. 

J. L. Leyson, manager of the Pacific-American Fisheries 
Co.’s cannery at Excursion Inlet, has gone to that place with 
ten men to place the cannery in repair. 

John L. Carlson, manager of the Taku, Alaska, cannery, 
has left for the season’s cannery operations. 

BERKELEY. 


A certain Canner wants to buy just what you have 
too much of. A glance at the ‘‘For Sale’ page will give you 
the answer to the puzzle—read it carefully. 


How to Increase the Consumption of Canned Goods, * 


This Paper Received the First Honorable Mention in the 
Gontest Originated by the Canning Machinery and 
Supplies Association—Submitted by C. L. 
Oberman, of New York City. 


Let us try for a moment to forget all about the trade and its 
complex conditions ; let us leave out, for the present, all consid- 
erations of production and marketing and try to look at the 
canned goods question as the consumer looks at it. 

Prejudice against canned goods can be traced to the follow- 
ing sources:— 

(1) The widespread impression that canners use chemi- 
cals for preserving and coloring their products. 

(2) Newspaper stories of acute illness attributed to the 
use of canned goods. 

(3) The prejudice of the housewife against a factory 
product as less cleanly than food produced in the domestic 
kitchen. 

(4) The presence in the market of low grade canned 
goods of poor appearance and no flavor, and the lack of dis- 
crimination on the part of the housewife between different 
grades of goods. 

(5) The.sentimental value which attaches to freshly 
picked products from the garden. 

Now the way to increase the consumption of canned goods 
is to MAKE PEOPLE WANT TO EAT THEM. A product may be 
forced under commercial pressure through every channel known 
to the trade, but if the consumer does not want the goods, they 
simply remain to clog the channels, or find their outlet at a 
heavy loss. 


OOO OOO 


DO YOU KNOW HOW TO PACK PEACHES AND FRUITS? 


How to buy, grade and prepare. 


How much weight to the can. 


What a Pie, Second, Standard or Extra means. 


How to pack “Quality” at a saving of fruit, help and under 


sanitary conditions. 


write me. 


If you do, don’t write me. 


If you don’t, do 


I can make you a handsome profit from your present loss. 


Md. Savings Bank Building 
BALTIMORE 


Bell ’Phone, St. Paul 5906 


E. J. JUDGE 


CANNERY REQUIREMENTS 
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Increasing the consumption of canned goods is really the 
problem of increasing the appetite for them; the problem of re- 
moving the five prejudices set down above. Let us take them 
one by one. 

(1) There is no question, but that the presence of chemi- 
cals in food arouses the sensation of pisGusT, mild or violent, 
in the mind of the consumer. There is no use arguing with 
this sensation. It is primitive, obstinate and unreasonable to 
the last degree. Nothing will overcome it but extreme hunger. 
It will not yield to scientific information. You can prove to a 
man by every authority in the country that a preservative can- 
not hurt him or impair the quality of his food, but he will pass 
the dish by and help himself from one which he believes to con- 
tain no preservative. 

Illogical? Certainly. Much of the fastidiousness of civil- 
ized life is entirely illogical. A thousand things are tolerated 
in the kitchen which are not permitted in the dining room. 
What would happen to the cook who tasted a dish in the pres- 
ence of the people who were to eat it ? 

Wisely or not, the public has protected itself by law against 
the use of preservatives in food. Far-sighted canners will lose 
no time in letting consumers know that they abide by this de- 
cision. As long as the canning industry is under suspicion of 
obeying popular opinion in this respect, grudgingly or with 
evasion, there will remain a prejudice, reasonable or unreasona- 
ble, but unmistakably a bar against the increase in consumption 
which we desire so greatly. 

(2) Newspaper stories of illness produced by canned 
goods have become a sort of bad habit with the press. The 
situation is hard to deal with, because the accusation is always 
so vague that usually no one can take action. The item reads 
‘*Tte probable cause can be traced to a can of peas, (or soup, 
or salmon) served the preceding day.’’ Sometimes even the 
article is not specified. As there are few families in which 


something canned has not been served within a few days, this 
diagnosis is of practically universal application. As any canner 
knows, it is almost always without foundation, and is made to 
account for cases of acute indigestion, ptomaine poisoning from 
so-called ‘‘fresh’’ meats or fish or a dozen other causes. 

A way to stop this suggests itself. The theory is that the 
law provides redress againstevery wrong. The various organi- 
zations interested in canning could easily set apart a fund with 
‘which to prosecute irresponsible news reports of this sort. 
Make the newspaper which publishes such a report produce and 
publish its evidence that canned goods caused the trouble. 

I see the practical reader smile at this suggestion. I smiled 
as I wrote it. How much easier and simpler for the various 
large canners and associations which are now spending money 
in advertising, to let newspapers know that UNFOUNDED news 
items of this sort endanger their share of the advertising. 
Prominent retailers, whose canned goods trade is noticeably 
affected for a little while after such a report has appeared, will 
be glad to drop similar gentle hints to their local advertising 
mediums. This is not a suggestion to ‘‘gag the press;’’ simply 
a protest against letting irresponsible news gatherers attribute 
every case of acute digestive trouble to the use of canned goods, 
when genuine cases of this nature are very unusual. 

(3) The good housewife is justifiably proud of the sanitary 
conditions prevailing in her home. It is part of her obligation 
as a wife and mother to see that her family is fed on clean and 
wholesome food. Let the canner tell her that he, Too, is proud; 
that he feels his responsibility to the public as keenly as she 
feels her responsibility to her family. Let him make her feel 


that her standards are his standards, while his increased facili- 
ties enable him to carry out high ideals of cleanliness and whole- 
someness even better than she can. - Get the honsewife on your 
side. She is only too glad to be convinced that your methods 
are as conscientious as hers. Domestic canning is not easy or 
pleasant. 


STEVENSON & GO'S, LATEST IMPROVED LOCK SEAM BODY FORMING AND SOLDERING MACHINE. 


Pat. Nov. 19th, 1901, 
Pat. June 30th, 1905, 


The Capacity of the Lock Seam Machine is 50,000 bodies in ten hours, formed perfectly round, uniform in diameter, and free 


from breaks or ridges around the body. 


The perfect forming of the bodies by this machine prevents mashes by the heading machine, and insures a large saving of solder 


in floating on the tops and bottoms. 


STEVENSON 


601-7 S. CAROLINE STREET 
BALTIMORE, MD. 
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Tomatoes can now be handled in con- 
finuous single line of large capacity 


Same as peas and corn 


We have demonstrated something quite notable this season 
in the line of improvements in Tomato Fillers, and can refer you 


to parties who can vouch for the demonstrations made at their 


factories, namely: 


GREENABAUM BROS., Seaford, Del. 
J. T. POLK CO., Greenwood, Ind., and 
FAME CANNING CO., Tipton, Ind. 


The machine is rotary, carries four collapsible hoppers in 
which work collapsing plungers,—each hopper as it passes the 
aperture of feeding wheel receives a measured amount of Toma- 


toes, all of which goes into the can without waste and without 


damage to the fruit. The measuring is exact and can be varied as 
desired. The capacity demonstrated is 60 cans per minute for each 
machine. You might make inquiries from parties mentioned, and 
we are now ready to supply the trade in general with this machine, 


which shows a saving in both raw material and labor. 


Sprague Canning Machinery Company, 


DANIEL G. TRENCH & co, 5S Wabash Avenue, 
General Agents. Chicago, 
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(4) Lew grade canned goods; yes, and lower and LOWEST 
grades; also slightly better grades, and grades a little better yet; 
and fine canned goods, and still finer, and super fine! Each 
grade has not only its own label, but labels for each jobber, 
often for each retailer. Experts in the business have to look 
sharp to keep up with them. The poor consumer can tell noth- 
ing of the quality of canned goods by the label. Every brand 
is named in superlatives and wrapped in as fine a package as 
the taste of the lithographer can produce. 

The result is that the producer of fine goods by careful 
methods has to get much of the reward for his increased care 
and expense in the approval of his own conscience. The con- 
sumer, having no clear idea of gradations in quality, and no 
sure guide for securing the best products of the best canners, 
buys from price considerations merely. She would often be 
glad to pay for the best—practically always glad to pay for the 
cleanest and most wholesome—if she had an infallible way of 
identifying the goods wherever bought. 

Every can should bear the packer’s name and trade mark in 
addition to such identifying marks or names as the jobbing and 
retail trade may insist upon. The only man who can be held 
responsible for quality is the man who makes the goods. Fair 
prices for high priced goods are impossible unless identification 
can be swift, sure and absolute. I am aware that this sugges- 
tion is a far-reaching starter of trouble; that it means revolution 
and the chaos and discomforts which accompany it, but it is the 
only way by which the consumer can be educated in differences 
of quality and made willing to pay the just price for careful 
production. 

A move toward greater uniformity of labels will increase 


consumption. The consumer willing to pay for quality will be . 


more certain of getting it, and will not condemn all canned 
goods as poor and flavorless, simply because she has been con- 
fused in selection by the multiciplicity of brands. The buyer of 


poorer grades will also purchase with her eyes open, and will 
buy with the greater confidence which always comes in dealing 
with well established values. 

(5) Now here is this matter of garden sentiment. Shall 
we try to kill it? That would be difficult. The human race 
started in a garden and has never been able to get over its at- 
tachment for its first home. 

Let us USE this garden sentiment, and use it to the best 
advantage. Canned peaches are not manufactured ina die press, 
or canned peas precipitated in a chemical laboratory. They are 
Nature’s gift, as much as raw ‘‘garden sass,’’ and fine canned 
goods have as much right to all the sweet and wholesome gar- 
den associations as the dubious so-called ‘‘fresh’’ fruits and 
vegetables carried around in a freight car or the hold of a ship 
for a week or two, and then exposed on the green grocer’s dusty 
stall until sold. The best canned goods advertising is the kind 
that keeps the factory and the laboratory in the backgrourd 
and makes the most of the everlasting delight of growing 
things, which arouses the latent farmer-pride of every human 
being in making nature give up her very*best under the dress of 
skillful cultivation. 

These suggestions are all in the direction of making canned 
goods more appetizing to the public. Effort must not stop here. 
The hungry man in a restaurant may have his appetite whetted 
by delicious odors, but no business will be done until some one 
brings him something to eat. No canner overestimated the im- 
portance of the trade. The trouble has been only that some 
have UNDERESTIMATED the importance of the consumer. 

Gastronomically speaking, the grocer is the consumer’s 
‘‘next friend.’’ He enjoys the confidence of the people whom 
he serves, or in the keen competition he ceases to exist—as a 
grocer. He is willing to sell all the canned goods his commu- 
nity will consume, and he has a sensible man’s preference for 
brands which give him large profit and little trouble. He de- 


OLIVER J. JOHNSON, President. 


WHEELING CANS AND 
SOLDER HEMMED CAPS 


Wheeling Can Company, 


Wheeling, W. Va. 
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Avoid Waste of Solder 
BLISS Solder Cap Hemming Machine 


The entirely automatic machine shown, for cutting, forming and 
attaching the solder to the caps used for fruit and condensed milk cans, 
offers many advantages for the economical manufacture of perfeet caps. 
It uses wire solder, no previous operations, no re-melting of solder, The 
proper amount of solder is securely attached to each cap in the proper 
place for best results, at the rate of 70 per minute. 


Full information on request. 


We build the complete line of High Speed Automatic Can Making 
Machinery for both 


OPEN TOP AND PACKERS’ CANS 


SEND FOR CATALOGUE WNo. 174 


“BLISS” PATENTED E Ww. B L I SS COM PAN Y 


25 ADAMS STREET, BROOKLYN, N. Y., U.S. A. 


Representatives for Chicago and vicinity: STILES-MORSE CO., 562 Washington Boulevard, Chicago, III. 


OUR METAL FIBRE BRUSH 


RUSTY CANS 


QUICKEST CHEAPEST MOST EFFECTIVE 
Ask us. We’ll tell you all about it. 


LAITNER BRUSH CO,, Detroit, Mich, 


ON EQUALLED Tell us your troubles. Maybe we can help you. 


CANNERS 


SAY WE 
ARE WINNERS 


8 BECAUSE THE QUALITY OF OUR GOODS IS 


AND OUR PRICES A 


SORPRISE 


The ‘‘Eureka’’ Can Filler 
has no equal. 
Thoroughly efficient; great 


capacity. 


GET THEM Every can well filled. 


Automatic in operation. 
Guaranteed satisfactory. 


LEONARD SEED CO § Prompt delivery. 


: The S. Howes Co. 
‘‘Eureka’’ Works, 


Silver Creek, - 
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mands his own label largely as a protection against the very un- 
certainty of standards which we have described. When con- 
vinced that his word is as good as his bond, or in other words, 
that his indorsement of a packer’s brand is as powerful a’ a label 
of his own, and that this change is in the direction of better 
goods, better prices and better profits, he will offer no opposi- 
tion to it. 

This paper has said nothing about the production of canned 
goods and nothing about advertising them. It has assumed the 
merit of the goods, and sought to describe the way in which 
they should be presented to the consideration of the public. 
The sooner the consumer is educated along these lines, the 
sooner the consumption of canned goods will be increased. No 
two-thousand word paper can adequately cover the ground of 
‘*how to advertise canned goods,’’ though a much shorter paper 
might contain hints on how NoT to advertise them. 


* THE ABUSE OF THE CANNING INDUSTRY BY THE 
PACKER AND HOW TO REMEDY THE SAME. 


Address of Mr. W. F. Messick, aetiemaiie. Md., Before the ¢ 
Members of the National Canners’ Association, 
Atlantie City, February 9, 1910. 
909056 000505050905 


OO 


Mr. President, Ladies and Gentlemen: 


I am very glad to see so many ladies present on this occa- 
sion, and am glad to know that they are allowed and are invited 
to attend the National Canners’ Convention, as I always feei at 
home among ladies. I am also a great believer of the Bible and 
believe in liviug according to its precepts and teachings. At the 


creation of the world, when everything else was created, God . 


created man to till the soil and to take care of all things thus 
created. After creating man, God felt that his work was yet 
incomplete and realizing man’s loneliness, felt the necessity of 
his having a companion, and took from mana rib and created 
woman, thus showing that she is a part of and that man can do 
nothing without her presence, aid and assistance. You will 
note, from the beginning of time, that this companion has 
existed and should ever continue, to the end of time, and men 
fear to realize this fact, are a failure and generally make a fail- 
ure of life, and using the expression of a man, taking his first 
ride in a chute the chute, ‘‘I wouldn’t give five cents for their 
life.’’ 

The subject which I have selected, ‘‘The Abuse of the Can- 
nig Industry and how to Remedy the Same,’’ may seem a strange 
o1e to some of you, for a packer to select. But on receiving 
the circular letter from our worthy President, in which was 
stated the time and place of meeting of this Convention, that 
the condition of the canning business was such, that it. needed 
the concentrated thought of every packer of the country, that 
Wednesday, February 9th was selected as the day at the Con- 
vention to be known as Field Day, at which time all packers 
are to be given an opportunity to express themselves as to how 
the business might be improved, and being a packer, felt it my 
duty to express my views on the subject, and believing that the | 
packers of the country are largely responsible for the condition 
of the market today, have selected the above subject. 

Having asked for only ten minutes of your time, I will touch 
on the two main causes which I believe are responsible for the 
condition of the market today. Over-contracting and packing 
poor quality are the two worst things we have to contend with, 
and if this Convention will give thought and attention towards 
alleviating these troubles and are able to correct them, we coul i 
put the business again on a paying basis, making it profitable 
for both the grower and the packer, which are the only ones 


$ 

$ The salt that is more generally used for canning purposes than any other. 

WHY? 

4 BECAUSE WORCESTER has a flavor peculiar to itself that is purer 

Ps and sweeter than any other salt. 

4 BECAUSE WORCESTER is the cleanest salt made. 

$ BECAUSE WORCESTER always makes a clear, bright and sparkling 

+ brine. 

bd BECAUSE every barrel of WORCESTER SALT may be depended upon 

“ to be JUST RIGHT. 

5 BECAUSE WORCESTER SALT is the STANDARD OF QUALITY and ° 

: IT TAKES THE 

: TO MAKE THE : 

© 

¢ 

$ $ 

: WORCESTER SALT COMPANY : 
NEW YORK BOSTON PHILADELPHIA DETROIT CHICAGO : 
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WASHES 
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QUICKLY 
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MONITOR WHIRLPOOL BLANCHER. 


YOUR 1910 PEA PACK 
WE CAN ASSIST YOU 


Our Monitor Machines are as necessary to you as 
they are to the many large packers who use them. 


CLEANER 
Saver Cre; 


MONITOR SPECIAL GREEN PEA CLEANER. MONITOR GREEN PEA GRADER. 


HUNTLEY MFG. 
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THE COST OF SILVER CREEK, TRUE 5 GRADES 
HAND PACKING N.Y. OU LOOSE 
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that seem to be effected by the market of today, and we can also 
demand a price that will justify our packing a standard quality 
of goods that we will not be compelled to sell at the prevailing 
prices that now exist. Notwithstanding the condition of the 
market and the low price at which the packer is compelled to 
sell, the consumers are paying the same as they did when the 
market was eighty-five and ninety cents. If prices of canned 
fruit were in keeping with other commodities of life, we would 
then have no reason to complain, but as it is not, we believe we 
have a just cause to feel agrieved and should try to put forth 
some effort in bringing about better conditions. 

To remedy this trouble, I would suggest first, that we re- 
duce the acreage, as the price of any commodity is governed to 
a very great extent, by the production of same, and as there 
has been an over-production of tomatoes for the past few years, 
it has reduced the selling price to such an extent that the packer 
cannot afford to pack a standard quality of goods, as the cost of 
packing is greater than the selling price. When the acreage is 
reduced, this will be of great benefit towards packing a better 
quality of goods. The packers asarule are very indiscreet 
along the line of contracting and when it comes on time to con- 
tract with the farmers they start out seemingly with the idea 
that they can pack all the tomatoes that are grown in the 
country, contracting with everybody they can see and those 
whom they fail to see, they send word to. 

In order to accomplish this, we must have system, as with- 
out system we can do nothing, for instance, you might send 
several men down to your cannery with the foreman that under- 


stands the business, and he will put them to work at places best 


suited to them, and they will do you a satisfactory days work, 
but should you send them down with no foreman and tell them 
to go to work, not designating any particular work, the conse- 
quences are, they would accomplish nothing, and this is just the 
condition of the canning business today. We have no foremen, 


no system, and the natural consequenées are on business, which 
will always be so as long as things are allowed to go on as they 
are. System means success, and especially so in the canning 
business, and when once inaugurated, we will have a business 
that all packers will be proud of, and will not be looked upon as 
it is today with contempt and almost disgrace. 

In order that we reduce the acreage, I would suggest the 
following system. 

That we place this matter in the hands of the National Can- 
ners’ Association of each State, and let them sub-divide into 
counties, appointing one or more of the leading canners of the 
country to take charge.of this work. Let the committees send 
out letters to every canner in the county, stating atime and a 
place of meeting, and also state in the letter the object of the 
meeting, ‘‘That it is to propose some plan whereby the canning 
industry might be conducted in such a manner as to make it 
profitable for the packer,’’ and impress upon each one how im- 
portant it is that every packer be present. Should there be 
any, however, who are unabie to attend, let this committee 
make it a special point to see them. After such meeting has 
been arranged, the time appointed and meeting called, state 
again the object of the meeting, and let there be a copy of the 
meeting of this Convention be read, then explain and try to 
show each packer present why, and how important it is that the 
acreage be reduced in order to put the business again on a pay- 
ing basis. Then find out how many acres each packer had 
grown last year, and if it has been decided to reduce the acreage 
25 per cent, or whatever reduction the Association deems it 
wise, let it be so stated, and let it be made general all over the 
state or states. 

By appointing these committees in the counties, they know 
about what the acreage of each packer of his county is, and, 
too, it brings the Association in closer touch with the packer, 

(Continued on page 25) 


| am a Specialist in 


SEED FOR CANNERS 


THE FINEST VARIETIES GROWN BY ME FOR THIS TRADE 
“STOKES BONNY BEST EARLY TOMATO” is the Finest Canning Variety Ever Introduced 
NEW STONE, MATCHLESS, SUCCESS, QUEEN, PARAGON 


Write Me For Prices, Stating Quantity You Use 
STOKES SEED STORE. 


219 Market Street, 


PHILADELPHIA, PA. 


MORRAL BROTHERS 
MANUFACTURERS OF 
THE MORRAL CORN HUSKING MACHINE 
THE MORRAL CORN SILK BRUSHING MACHINE 
THE MORRAL SINGLE CUT CORN CUTTER 
THE MORRAL DOUBLE CUT CORN CUTTER 
THE MORRAL CORN COOKER-FILLER 


THE MORRAL CAN WIPING MACHINE 
THE MORRAL LABELING MACHINE 


ALSO DEALERS IN 


PATENTED 


CAPPING MACHINES and RETORTS 


and can furnish complete Line of Corn Canning 
Machinery. Write for circulars and other 
information. Address 


MORRAL BROTHERS 
MORRAL, OHIO 
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THE AMERICAN LABEL 


MANUFACTURERS OF 


LABELS AND WRAPPERS 


FOR 


CANNED GOODS 


PLAIN, VARNISHED AND EMBOSSED 


New plant, covering three acres of ground, which is just being 
completed. The plant will be equipped with the latest 
and most improved machinery, making it one of 
the best and most modern printing estab- 
lishments in the United States. 


COLOR PRINTING ALL BRANCHES 


™ | OFFICE AND WORKS, Cross, Covington and Sanders Streets, | 
BALTIMORE, MD. 


BRANCH OFFICES: 


NEW YORK BOSTON CHICAGO 
PHILADELPHIA NEW ORLEANS jas PITTSBURG 
| LOS ANGELES 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


t 


24 THE TRADE. 


THE TRADE. 


PUBLISHED EVERY FRIDAY BY 


THE TRADE COMPANY. 


INCORPORATED. 


A. F. JUDGE, eae ee ee - - Manager and Editor. 
304-5 Maryland Savings Bank Building, Baltimore, Md. 


THE TRADE is the only paper published exclusively in the interest 
of the Canned Goods Packers of the United States and Canada. 
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TERMS OF SUBSCRIPTION. 
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EDITORIAL JOTTINGS. 


The war is on in New York State regarding the labor laws, 
~ and in the fore front is that sturdy warrior, James P. Olney, 
fighting for the canners’ and their rights. 


The difficulties in such a war are not so much met with in 
the men in opposition to the canners’ desires, as with the opin- 
ion created by the theorists through their play to the public. 
The men or societies who are trying to force this hardship upon 
the canners pose before the public as benefactors of the poor, 
and in this wav create a false opinion, placing the canners in 
the light of oppressors and slave drivers, whereas the reverse is 
the truth. 


New York State canners, where this fight is now on in the 
Legislature, are particularly careful about their factories to 
allow no children to work at any time, nor to be about the fac- 
tories during working hours. In almost every instance the fac- 
tories are open, splendidly ventilated and kept in a clean, sani- 
tary condition, so that the men and women working in these 
plants enjoy the best kind of factory conditions. Contrasted 
with factory conditions in the crowded cities these New York 
State canning factories, because of the light and air and open 
condition under which the work is done, are in a class by them- 
selves, far above any other branch of industry. 


These agitators should take these things into consideration 
when the canners of that State ask for an exception to the law 
in the number of hours they are compelled to work. For these 
canners are compelled to work when the crops are ready. They 
have no choice in the matter. But even at that their workers 


are merely requested to work overtime, and no compulsion or 


coersion is used towards them. They do not employ child labor, 
and they are only asking a permission to meet the requirements 
nature places upon them. 


Two wrongs do not make a right—if these agitators con- 
sider the unavoidable conditions under which these canners are 
compelled to work, a wrong; but we are free to say that we 
wish we could see as favorable labor conditions in all States 
where canning operations are carried on as New York State 
now has. And the New York State people should understand 
this, that the canners of their State are giving good, healthful, 
remunerative employment to a large body of wage earners; that 
they are by this means taking out of the crowded cities immense 
numbers of wage earners, and bringing them into the clear, 
invigorating atmosphere of a beautiful country. 

For years there bas been a widespread movement to send 
the poor and delicate of the cities to the country at the expense 
of charitable persons, termed in this section, at least, the Fresh 
Air Society, and yet we question if this splendid movement has 
done as much as the canners of the country towards relieving 
the lot of these poor families. 


Without seeking the cloak of charity for their actions, but 
on the contrary, offering to pay well for all the labor, the can- 
ners have begged these workers to come to them; have offered 
the chance to enjoy the benefits of the country during the 
heated time of summer and at the same time to earn their 
living. It is true the benefits have been mutual; but if the 
canners are compelled to work a few hours overtime, as they 
must do in order to save the crops from going to waste, they 
certainly should not be condemned. As a matter of fact, if 
more of these workers would respond tothe appeals for help 
sent out by the canners, a great deal of this over time work 
would be eliminated. 

If these agitators would seek the sentiment of these very 
workers, they would undoubtedly grant the request of the can- 
ners, because the workers in the canneries want this over time 
work. 


We have noted, since the Atlantic City Convention, a dis- 
position on the part of many canners to consider Dr. Wiley as 
unfriendly to the canned goods interests, and they obtain their 
change of heart from Dr. Wiley’s address before that Conven- 
tion. This is a mistaken idea, as we view it, for Dr. Wiley has 
not unly said that he heartily favors canned goods, but he has 
shown it. Merely because he made some remarks before the 
Convention that caused the canners to think, does not necessar- 
ily mean that he thinks any the less of the goods than formerly. 
He prefaced his remarks by saying that he was going to speak 
like a father, that he was going to distribute some tacks on the 
chairs of his listeners, to the end that they would not be con- 
tent with their lot, but would have to keep lively and awake. 


He was particularly careful to say that he did not mean to 
imply that he favored the dating of canned goods, but that he 
regarded as inevitable that this would be required. He tended 
to show in this that public opinion, because of the natural desire 
for the newest in all things, would, sensibly or not it made no 
difference how we considered it, require that all package goods 
be dated. Now this may not come true, and yet considering 
the trend of public opinion, it does seem likely. No one is 
more convinced of the utter worthlessness of such a law, as far 
as the public good is concerned, than we are. But that would 
not prevent the passage of sucha law. And all Dr. Wiley did 
was to advise the canners not to opppose such a measure, for 
fear such opposition would put the industry in a false light. We 
disagree with him in this, but this action does not make him 
antagonistic to canned goods. ' 

He has steared the law clear of canned goods for four years, 
giving the packers a greater opportunity to bring their plants 
and their labels into conformity with that law than any other 
single industry, and that is a consideration for which the indus- 
try should be grateful. He is a friend of canned goods; and it 
would be well to be careful that this friendship is not betrayed 
or the weight of his enmity will be felt, and the industry will 
learn what that means. 
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(Continued from page 22) 
and think it would have a tendency to increase the membership 
to a very great extent, and to stich an extent that at least three- 
fourths of the packers of the State would become members of 
the Association. 

At a previous meeting of this Convention, it decided in its 
wisdom to appoint a Publication Committee, whose duty it is to 
republish and contradict all false statements concerning the can- 
ning business, thinking it would have a tendency to increase the 
production of our product which it no doubt has, but if the 
money expended by this committee was spent in inaugurating a 
system, packing a standard quality goods and in bringing the 
canners of the country in closer touch, I am of the opinion that 
it would accomplish a vast deal more of good. 

In order that we pack a better grade of goods, it is neces- 
sary that a standard be established, and let it be the duty of 
the Association to see that this is carried out to the letter of 
the law. 

Government inspection of canneries will be a great benefit 
to our business, and will aid greatly in packing a standard 
grade, and I think that such a law is likely to pass, as public senti- 
ment seems to be heartily in favor of such a bill. Should we be 
fortunate in getting the passage of this bill, we will all then 
have equal rights and privileges, and any one of us not taking 
enough pride in the business to pack a standard quality will 
almost necessarily be compelled to, but do you not think that 
this inspection should be placed in the hands of the Health De- 
partment, as it seems to me, if it were left in the hands of the 
Government, it would become too much of a political job, there- 
by killing the effect and not accomplishing the purpose that it 
is intended to accomplish. When a packer is compelled to pack 
a standard quality of goods, this is a publication committee 
within itself, and have every reason to believe that the press 
would not publish such articles as are now being published. 


But on the other hand, pack poor quality, and all the publica- 
tion committees that you can muster will never counteract pub- 
lic opinion, nor will they ever increase the consumption of their 
product. I have seen.packers pack goods which I can assure 
you that nothing could induce me to eat, and was very much 
surprised to know that anybody would pack goods of such a 
nature, label and sell them as standards, and with due respect 
to all such packers, would say that you can judge the character 
of such a person by the standard goods they pack, and the Bible 
will bear me out in this statement, as it tells us, that we are 
known and judged by our works and deeds. 


The packer who tries to pack a standard grade of goods sits 
up and wonders why the condition of the market is such and 
the prices of canned goods low, but if they could travel about 
and see what is packed in cans, labeled and sold for standards, 
they would be convinced that it is in the fault of the packer 
packing a poor quality of goods. 

While this is a very incomplete article, I trust that in con- 
nection with the addresses of other members of the Association, 
you may be able to gather some ideas that will assist you in for- 
mulating some plan whereby the conditions of the canning in- — 
dustry might be very much improved. 

There’s a cannery at Allen, with a creek in sight, 
Where standards are packed, full, red and ripe, 


The creek and brand are both named alike, 
I'll tell you their name, its the Passerdyke. 


This brand may be odd, and somewhat disliked, 
But the contents of the can vou’ll find all right, 
And in buying for safety at day or night, 

Be sure and purchase the Passerdyke. 


Someone may try with all his might 

To surpass the standard of a regular type, 
But if equal you have and equally alike 
Nothing you pack, excells the Passerdyke. 


So please bear in mind, both packer and brand, 
Through ages of time have gone hand in hand, 

And while the packer has paused a moment to rest, 
His brand is distributed through the East and West. 


The packers name and address, you’ll find below, 
The name of his brand, you already know, 

And if standards you want, that create demand, 
Write W. F. Messick, of Salisbury, Maryland. 


THE BURT MACHINES 


FOR LABELING, WRAPPING and LACQUOERING 


Put the ‘finishing touch’ to cans in half the time re- 
quired by hand and the work looks so much better that 
there is really no comparison. 

’ Hundreds of canners will tell you it is ‘expensive 
economy’ to be without the BURT Machines because 
they create such a saving over ‘hand work’. 

Just write us what size or sizes of cans are used and 
the probable output some interesting information will 
be sent you promptly. Do it now, while you have the ° 
time. 


BURT MACHINE COMPANY, 


BALTIMORE, MD. 
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Growing Tomatoes for Early Market. 


By John W. Lloyd, Assistant Chief in Olericulture, and I. S. 
Brooks, Assistant in Olericulture, at the 
Univerity of Illinois. 


Tomatoes are grown by nearly every market gardener and 
in some localities the shipment of tomatoes to distant markets is 
an important industry. Early tomatoes usually bring much 
higher prices than late, and it is the early crop for which most 
gardeners strive. Several factors have a bearing upon the suc- 
cessful production of early tomatoes, and it is the purpose of 
this publication to consider somewhat in detail the methods em- 
ployed by commercial growers in the production of this import- 
ant crop, together with the results of certain experiments con- 
ducted by the Illinois Agricultural Experiment Station. 


INFLUENCE OF CHARACTER OF PLANTS UPON YIELD OF 
TOMATOES. 


The size and character of the plants at the time of trans- 
planting to the field have a marked influence on the yield of 
early tomatoes. The age of the plants and the conditions under 
which they have been grown determine their size and character. 
Plants ten or even twelve weeks old, that have made a slow, 
steady growth, and have been provided with sufficient room so 
that they have remained stocky, and have retained all their 
lower leaves in a vigorous and healthy condition, are capable of 
giving quick results provided they can be transplanted to the 
field without seriously disturbing their root systems. However, 
an old plant that has begun to stretch for light or to lose its 
lower leaves, or to turn vellow because of outgrowing its alloted 
space, is inferior to a younger and smaller plant occupying the 


same space. Within reasonable limits, then, the size and age at 
which plants are to be set will be determined largely by the 
amount of space they can be allowed while growing, and the 
provisions which can be made for transplanting them without 
disturbing the roots. 

In order to secure some definite data regarding the influence 
of the age and character of the plants upon their yield of early 
fruits, some tests were made at Urbana in 1908 and 1909. In 
1908 different lots of plants were grown as follows: 


1. Seed sown in flat in greenhouse Marchi. Seedlings potted up in 
2%-inch pots March 21, and shifted to 4-inch pots April 10. 
Pots transferred to coldframe April 14. 

2. Seed sown in 2%-inch pots in greenhouse Marchi. Seedlings 
thinned early to one in a pot, and shifted to 4-inch pots April 1:. 
Pots transferred to coldframe April 14. Plants shifted to 6-inch 
pots May 5. 

3. Seed sown in flat in greenhouse March 1. Seedlings pricked out 
into other flats, 3 by 3 inches, March 21, and set in soil of cold- 
frame 6 by 6 inches April 14. 

4. Seed sown in hotbed April 1. Seedlings shifted to coldframe 
3 by 3 inches April 20. 

5. Seed sown in coldframe April 2c, Plants set in field without pre- 
vious shifting. 

Ten plants from each lot were set in the field May 16, when 
the oldest plants were approximately eleven weeks old. A hot, 
dry wind was blowing at the time the planting was done, and the 
plants grown without pots suffered considerably in the trans- 
planting, while the pot-grown plants did not wilt in the least. 

These five lots of plants, grown under different conditions 
until time of setting in the field, but set in the field the same 
day and given identical treatment thereafter, afforded an excel- 
lent opportunity of testing the influence of the early treatment 
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STICKNEY Double Pineapple Grater 


SYRUPING MACHINE (With Hopper Removed.) 
$125.00 


Instantly adjustable while running. 
Will handle one, two or three pound 
cans, and do perfect wee: 


CONDENSED MILK 
FILLER 


Standard machine of its class, in use 
by all the largest concerns. . . . . 


SPECIAL FILLING MACHINES for 


any purpose or capacity. EVAPOR- 
ATED CREAM, BAKED BEANS, 
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. round or square cans or glass jars. 


HENRY R. STICKNEY 
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FOR shoots are lined with white pine. 
NEW ENGLAND STATES. THE JOHN R. MITCHELL COMPANY, 
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and age of the plants upon the resulting crop. The following 
tabular statement gives the date the earliest fruit ripened in each 
plat, the date when the various plats averaged one ripe fruit per 
plant, and the yield of early fritit in pounds per plant.~ In this 
connection, ‘‘early fruit’? means all marketable fruit which 
ripened previous to August 11. Up to that date, all the toma- 
toes suitable for market were sold to Champaign and Urbana 
grocers for $2.25 per bushel. Affter''that date, local tomatoes 
became abundant and the price dropped rapidly to 50c. per 
bushel, and remained at approximately that figure the rest of 
the season. 


TABLE 1.—YIELDS OF EARLY TomaTors FROM PLANTS GROWN UNDER 
DIFFERENT CONDITIONS, 1908. 


| Date ave. | 
Lb. early 
First ripe | one ripe 
Lot Treatment fruit fruit per | a — 
plant ?P 
1 | Seeded Mar. 1 in flat; shifted to 
2%-inch and 4-inch pots... July 15 July24 | 4.12 
2 Seeded Mar. 1 in 2-inch pots; 
shifted to 4-inch and 6-inch 
Julytr | July2r | 
3 Seeded Mar. 1 in flat; shifted to | 
other flat; then coldframe | | 
6-inch x 6-inch. July15 | July27 | 291 
4 | Seeded Apr. 1 in hotbed; shifted | | 
to cold frame 3-inch x3 inch | July 24 Aug. 5 | 1.65 
5 | Seeded Apr. 2 in coldframe; 
| not shifted ......................- | Aug.io | Aug. 10 +25 


These 3 agures show that Lot 2 was plainly superior to all 
the others in every respect. How much of this superiority was 
due to the starting of the seeds in pots, so that the root systems 
of the plants were not disturbed in shifting as was the case with 
the seedlings started in the flat, and how much to the final shift 
to six-inch pots, was not determined. It is true, however, that 
the plants started in pots were larger at all stages of their de- 


velopment before setting in the field than those started in flats 
on the same date, and that after being set in the field they were 
the first to set fruit. The advantage of setting large plants of 
considerable age, is clearly shown by the markedly greater yields 
of early fruits from the plants started March 1 as compared with 
those started April 1 and 20. 

That there is no advantage in retaining Lelaate in the cold- 
frame after the normal season for putting them in the field, even 
if they are given ample room in the frame, is illustrated by the 
performance of ten plants that were grown under the same con- 
ditions as those in Lot 1 up to the time the latter were set in the 
field, but were then shifted to 6-inch pots and held in the cold- 
frame till June 1. These plants were in thrifty condition when 
placed in the field and suffered no apparent injury in the trans- 
planting, but they were slow in coming into bearing, not ripen- 
ing their first fruit until July 17, and producing only 1.79 Ib. of 
fruit per plant before August 11. 

In 1909, further tests were made, the first seed being sown 
earlier than in 1908, with a view to having large, well-developed 
plants ready for setting out at the earliest date the weather 
would permit. The various lots of plants were grown as follows: 

1, Seed sown in flat in greenhouse February 13. Seedlings potted up 
in 3-inch pots March 13, shifted to 4-inch pots April 3, and to 
6-inch pots Aprilg. Pots transferred to coldframe April 19. 
Plants set in field May 4. Atthe time of setting in the field 
these plants were large and well developed and not in the least 
pot-bound. A few were in bloom. 

2. Grown the samess lot No, 1, but held in the coldframe until 
May 15, when they were set in the field. At the time of setting, 
these plants were rather tall and the foliage was lighter in color 
than it should have been owing to the long time the plants had 
beem held in the coldframe. These plants were 13 weeks old 
‘when set in the field. 


3. Seed sown in flat in greenhouse February 27. Seedlings potted up 
in 2%-inch pots March 23, shifted to 4-inch pots April 12, and 
to 6-inch pots Ap ril 24. Pots transferred to coldframe April 24. 
When ot in the, Field, May 15, these plants were in ideal condi- 
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and yield, then, must have been due to differences in the plants 
caused by differences in age and methods of handling. The 
following tabular statement shows the date of ripening of the 
earliest fruit from each lot, the date at which each lot averaged 
one ripe fruit per plant, the yield. of marketable fruit before 
August 1, and the yield up to August 12. The reason for mak- 
ing this division of the yield of early fruits is that up to August 
1, the price of tomatoes on the local market was $2.40 per bushel, 
while from August 1 to 12 it averaged $1.40 per bushel. After 
that the price dropped to 6oc. and did not reach above 8oc. at 
any time later in the season. 


tion, being 8 to 10 inches tall and extremely stocky, with dark 
green foliage all.the way to the. bottom. Blossom buds were 
visible on every plant, but no blooms were open. Roots could 
be seen next to the pot, but the plants were not in the least 
pot-bound. 


4. Seeds sown in 2%-inch pots in greenhouse Hibetesy 27. Seedlings 
thinned early to one in a pot, and shifted to 4-inch pots April 12; 
shifted to 6-inch pots April 24. Pots transferred to coldframe 
April 24. Set in field May 15. These plants did not make a 
good growth in the 24-inch pots and were still small even when 
shifted to the 6-inch pots. The slow growth of these plants was 
directly opposite to the performance of those similarly grown in 
1908, and was probably due to some difference in the soil used 
in the 2%-inch pots. Altho small when set in the field, as com- 
pared with plants of Lot 3, these plants were short, stocky and 
of good color. 


5. Seed sown in flat in greenhouse February 27. Seedlings pricked 
out into another flat 3 x 3 inches March 23. Plants set in soil of 


TABLE 2.—YIELDS OF EARLY TOMATOES FROM PLANTS GROWN UNDER 
DIFFERENT CONDITIONS, 1909. 


coldframe 4.x 5 inches April 22. Set in field May 15. These j 
plants were rather tall when placed in the coldframe and did First ri _—_ _ Land ad plant 
not make a very satisfactory growth there. They should have Lot Treatment co fruit a Be- | To 
been allowed more space. They were too tall and the foliage lent fore | Aug. 
was rather light colored when they were set in the field. & ake P Aug.1) 12 
6. Seed sown in flat in greenhouse February 27. Seedlings potted up Feb. 13: shifted to 3-in. 
in 2%-inch pots March 23, and shifted to 4-inch pots April 12. : —* an aia. pets. ‘Set 
Pots transferred to coldframe April 24. Set in field May 15. July 13 July 21 | 373 | 9.89 
These plants were treated the same as those of Lot 3, except ‘ : 
that the final shift to 6-inch pots was omitted. When set in the 2 |Seeded Feb. 13; shifted to 3-in., 
field, they had begun to stretch for light, and were about 4-in. and 6-in. pots. Set 
14 inches tall. The lower foliage was yellow and the roots were May 15......seseeeseeerseeeeeseres July 13 July17 | 2.05 | 6.41 
pot-bound. 3 |Seeded Feb. 27; shifted to 2%- 
7. Seed sown in flat in greenhouse March 27. Seedlings pricked out in,, 4-in. and 6-in. pots. 
3 April Flat transferred to Bet July July 19 2.52 | 7.20 
coldframe April 24. €n set in the field, May 15, these plants : : ‘ 
were rather small, that is, about six inches tall, but were stocky 4 wae dos ne ig poss, 
and in good healthy condition. They were planted with the ts. Get A t ‘ lyr July 2 2.50 6 
dirt adhering to the roots, and did not wilt in the least. July 15 
Seed sown in flat in greenhouse April17. Flat transferred to cold- 5 |Seeded Feb. 27 in flat; shifted 
frame as soon as seedlings were up. Plants set in field May 15 to other flat, then cold- 
without previous shifting. They were at this time about three frame. Set May I5........... Julyts | Julyt9 | 146 | 5.34 
inches tall, and were just putting out the first pair of true leaves. 6 |Seeded Feb. 27 in flat; shifted 
Since they were set without dirt adhering to the roots, they to 2%-in, and 4-in. pots. 
wilted badly, even though care was taken to prevent undue ex- ae July 15 July 21 | 2.22 | 5.69 
posure during the planting. They were the only plants which R 
wilted after being set in the field. 7  |Seeded Mar. a7; to 3-In. 
All plants were given identical treatment after being set in | 5:37 
the field, except for the tillage received by the plants set May 4 Set Met 
before the others were transplanted. Any differences in earliness | a 
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Will 


You Have Your 


Product First Rate, or 
Second Rate? 


OU want a first rate product, of course. 

VY ‘Because of a natural pride in your own 

goods, and because first rate product 

means reputation, a steady demand at a profitable 
price. 

Second rate product means an wucertain de- 
mand, and no surety of even a reasonable price. 
Sometimes it means a loss on the season’s work. 

Did you ever hear of a cannery with an 
established reputation closing down because of 
an unfavorable market, or of competition ? 


Sulphate of lime is the direct cause of much 
of the poor quality in canned goods. 

And sulphate of lime is found in all ordin- 
ary salt—in nearly every brand of salt offered 
for sale. 

It acts injuriously on canned goods in at 
least two ways. It discolors the liquor, and it 
toughens the vegetables themselves. 

Not every can, of course; and perhaps not 
every cooking. It is possible with most salt to 
get an occasional lot of goods that may be AAr. 
But the zexz lot is liable to be distinctly off 
color and off flavor, and that plays havoc with 
your standards, and your markets. 

And here is a fact to bear in mind: a mighty 
small percentage of lime is enough to lower the 


quality of your goods. The quantity that would 
commonly be found in from three to five pounds 
of salt is enough to affect, injuriously, fifty or 
even a hundred cans of goods. 


So, Mr. Canner, if you aim to put out a 
first rate product, you must avoid sulphate of 
lime a¢ any cost. 

You can avoid it without trouble, and with- 
out risk, by having Diamond Crystal Canners’ 
Salt shipped to you on approval. 

Diamond Crystal Salt is practically /zme- 
free. ‘The natural lime, which is left in most 
salt, is taken out of Diamond Crystal by a 
mechanical process. It is fi/tered out at high 
temperature, and without the use of chemicals. 

The result is a salt which has been proved 
by repeated analyses to be the purest salt ever 
made for commercial purposes, and to contain 
far less lime than any other known brand. The 
purifying process is used solely by us. 

We ship this salt in any quantity wholly 
on approval, sending a Bond of Guaranty with 
every acknowledgement. 

Write us to-day for delivered prices on the 
quantity you can use. 


DIAMOND CRYSTAL SALT CO. 


ST. Clair, Mich. 
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This table shows that the early plants set May 4 did not 
ripen their first fruit any earlier than seme of the other lots, 
but that they made by far the heaviest yield of early fruit. 
These plants were set before the normal season for planting 
tomatoes in this locality, and before it was really safe to set 
them, for although the weather was warm and pleasant at the 
time they were set, a frost occurred a week later and caused 
slight injury to the plants. However, favorable weather fol- 
lowed, and the plants were evidently not seriously checked in 
their development. That holding the plants in the coldframe 
after they have reached the fullest development consistent with 
their allotted space seriously interferes with their production of 
early tomatoes is well shown by the record of Lot 2 as compared 
with Lot 1. This same point is further illustrated by the show- 
ing of Lot 6, held in 4-inch pots, as compared with Lot 3, in 
which plants of the same age had been shifted to 6-inch pots, 
so that they were not checked in their development previous to 
setting in the field. A comparison of Lots 2 and 3 also shows 
that the younger ‘plants produced the better results by reason 
of being unchecked in growth previous to setting. Although 
the plants of Lot 4, grown from seed sown directly in pots, were 
much smaller than those of Lot 6 at the time of setting in the 
field, and were a few days later in ripening their earliest fruits, 
the yield of fruit before August 1 was approximately the same 
and the yield to August 12 was greater for the plants started in 
pots. In fact, this lot produced the highest yield of early fruit 
of any of the lots set in the field on the same date. This corro- 
borates the results obtained in 1908, though the differences are 
not so striking. 

The plants shifted from the flat to the soil of the coldframe 
(Lot 5) were no later in ripening their first fruit than two of 
the lots of pot-grown plants of the same age, but the yield be- 
fore August 1 was considerably less. However, they had pro- 
duced quite a satisfactory crop by August 1. As already 


explained, these plants did not grow very well in the coldframe, 
on account of being allowed to become too tall before being 
shifted to the frame and not being given sufficient room. Plants 
properly grown in the coldframe, and handled as carefully as 
these were in the transplanting to the field would probably have 
made a better showing. It is interesting to note that plants 
grown from seed planted a month later than this lot were only 
eight days later in ripening the first fruit, and by August 12 
had produced a slightly greater yield. The plants of this last 
lot (No. 7) were in excellent condition when set in the field, so 
that although small and young, their more thrifty condition 
enabled them to overtake the older plants. This is another 
illustration of the fact that the condition of the plant may be 
more important than its age. 

That the difference in the plants at the time of setting in 
the field influence chiefly the yields of early fruit and have com- 
paratively little influence on the later yields is well illustrated 
by the performance later in the season of the plants under con- 
sideration, In 1908, the plants in the different lots, which had 
yielded all the way from .25 lb. to 9.91 lb. of early fruit per 
plant, produced very nearly the same amount of late fruit per 
plant, the lowest yield of late fruit being 8.51 lb. per plant and 


the highest 9 66 lb. In 1909 the differences in yield of late 
fruit were somewhat greater, the yields varying from 7.77 lb. 
to 11.01 lb. per plant. Plants that had produced a heavy crop 
of early fruit continued to produce abundantly until killed by 
frost. Also plants that had produced only a light crop on ac- 
count of securing a late start, likewise produced heavily late in 
the season. This indicates that, as grown on the black prairie 
soils of Central Illinois, the tomato plant is capable of continu- 
ing in bearing until killed by frost, regardless of the time it 
begins. The production of a heavy crop early in the season 
does not impair its vigor enough to seriously affect the yield of 
late fruits. This means that all the extra early fruits a tomato 
plant can be made to produce are practically clear gain. 


(CONTINUED NEXT WEEK. ) 


Special Eastern Agents for 


The “Sprague” 
Line of Canning Machinery 
‘“‘Hawkins’’ Continuous Capper, 
**Colbert’s Rotary’’ Tomato 
Filler, Model ‘‘M’’ Corn 


Cutters, Corn Cookers 


If it is 

used in a Silkers and all 
Canning Machines for 
Factory 

We sell it Canning Purposes 


608 Page Catalogue 
for the Asking 


Cans, Shooks, 
Solder, Crates, 
Climax Flux, Don't Worry, 
*‘Lockwood’”’ 
Gas Machines, 
Tools, Ete., Etc. 


LEWIS CAN CRIMPER 


- 


Capacity about 20,000 


It has four rollers, by which you can get any kind of crimr 
desired. Adjustable for No. 1, No. 2, No. 3 and Gallons. 
PRICE, $60.00. 


WE ALSO HAVE FOR SALE 


One (1) Stewart Double Seamer for No. 2 Sanitary Cans, and one (1) 
Stewart Lineing Machine for No. 2 and gallons. Also, 
large lot of CAN DIES; all sizes. Make an offer. 


E. J. LEWIS, - - MIDDLEPORT, N. Y. 
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Important. 


Rules and Regulations Regarding ‘‘Returned Goods”, Ete., 
Have Been Adopted by the Boston Wholesale 
Grocers’ Association. 


To clearly detine the position of the wholesale grocers in their desire 
to assist the retail grocers to make business both pleasant and profitable, 
we offer the following guarantee and rules for shipment and return of 
goods: 


First:—Guarantee on general merchandise. 

The members of the Boston Wholesale Grocers’ Association hereby 
guarantee that general merchandise purchased from them may be returned 
within 10 days of date of invoice, provided it can be clearly shown that 
there was some misunderstanding in regard to quality or terms that cannot 
be otherwise adjusted, or through error in shipment. 

Second :—Guarantee on canned goods. 

Swells, leaks, or damaged goods shipped between September 1 and 
February 1, will be taken back if received before June 1 next following. 
All other shipments of canned goods are guaranteed for 30 days only. 

No allowance can be made for goods destroyed without seller’s per- 
mission: 

Third:—Return of Goods. 

No goods should be returned until the reasons have been stated and 
the wholesalers’ consent obtained, with directions for shipment. 

No salesman has the right to authorize the return of goods. 

Fourth:—Responsibility. 

1, The wholesaler cannot assume responsibility for goods damaged in 
transit. His responsibility ceases upon receiving a receipt in good order 
from the transportation company. 

Do not sign, nor allow your representatives to sign, a receipt for goods 
until certain you have no claim for loss or damage. 


2. Claims should be promptly made on the transportation company 
for damages or loss in transit. 

3. To hold transportation company responsible you should write on 
the receipt you give any defects noticed in packages received, such as 
‘‘broken, wet, slack, bad order,’’ etc. 

Refuse to accept any such goods if delivery clerk will not accept such 
receipt. 


4. The wholesaler cannot assume responsibility for damage caused by 
improper handling or storage while in your possession. 

Fire and water damage should, of course, be settled by your insurance 
company. 

5. The wholesaler assumes no responsibility for new goods purchased 


from irresponsible parties to be delivered and billed by him for your ac- 
comodation. 


The wholesaler does not guarantee the sale of goods voluntarily pur- 
chased by you.u—NEW ENGLAND GROCER. 


A bill has been introduced into the New York legislature 
requiring that ‘‘any commodity of consumption for man or 
beast put up to sell, or intended to be sold with a container, 
shall have the contents in terms of weight, numerical count or 
measure plainly marked, printed or otherwise affixed on the 
outside of the container in characters at least one-eighth of an 
inch in height.’’ Manufacturers, jobbers and retailers are 
united in their contention that such legislation as this would 
prove inimical to the interests of dealers and the public alike. 


Some of the Palo Post subscribers are delinquent and the 
editor comes forth this week with the following plaintive-yet 
poetical appeal: ‘‘Our garments are old, and tattered and torn; 
the soles of our shoes are shockingly worn; the crown and the 
rim are gone from our hat; our cupboard is empty—not even a 
rat would stay ’round the house for fear he would starve, or 
that we might think him a good chance to carve; and yet we 
ask nothing but what is our due; and if we but had it—perhaps, 
sir, from you— instead of this sad tale of woe that we sing, we’d 
joyfully shout and live like a king.’ 


Cleveland, Ohio.—The Middleport Canning Co., of Middle- 
port, has been incorporated, and J. H. Williams and others are 
mentioned. Capital stock $10,000. 


NOW GOOD TIME 


THE FRED. KNAPP CO., 


WESTMINSTER, MD. 


To order a Knapp Labeler and Boxer.. We 
guarantee satisfaction. We have some second- 
hand No. 2 Labelers which we are rebuilding to 
latest model, including new lap pasting device. 
While they last these Machines are fine bargains. 

We guarantee these to do work equal to 
Will allow 


full amount paid towards new Machines any 


new ones and to give satisfaction. 


time in one year from date of purchase. 

Second-hand Knapp Labelers offered for 
sale outside of our firm do not contain the new 
features. 


Write us today for our new catalogue. 


IN WRITING ADVERTISERS, ‘KINDLY MENTION THE TRADE. 


“aN 


34 THE TRADE. 


CANNING ITEMS. 


New Firms, Failures, Fires, Personals and News 
of Interest. 


Jacksonville, Fla.—A local daily says in a sub-heading, 
‘“The Demand for Canned Vegetables has never been supplied.’’ 
This sounds good, but quite a few canners are of the opinion 
that ‘‘The Demand has never been supplied for Canned Vege- 
tables.’’ Which way do you think it should read. 


Joliet, I11.—Citizens of Joliet are much pleased on account 
of the recent purchase by the American Can Co. of the Kemi- 
weld Can Co. plant, believing the local can plant which has been 
idle for some years is especially adapted to the manufacture of 
paper ‘‘cans.’’ 


Shelbyville, Ind.—It is reported that the local factory, 
operated by Grafton Johnson, will pack only corn this season, 
and that instructions have been given to secure 2,000 acres of 
sweet corn. 


The western papers have been making much of the ques- 
tion of combining the factories owned by members of the West- 
ern Canned Goods Packers’ Association, as discussed at their 
last meeting, and in most cases is referred to as a ‘‘Huge 
Combine.’’ 

Tell City, Ind.—The Tell City Canning Co. has given 
notice of an increase of capital stock from 25 to $35,000. Her- 
man Keiser is president. 


Saratoga, Ind.—The Warren-Harshman Canning Co. has 
been incorporated. Capital $2,500. Those interested are John 
F. Warren, T. W. Harshman, Malissa Warren and Retta 
Harshman. 


Windfall, Ind.—The Royal Canning Co., canners of fruits 
and vegetables, has been incorporated, with J. E. Shirk, H. C. 
Colburn and Edward Daniels as directors. Capital stock is 
placed at $35,000. 


The Philadelphia North American persists in making state- 
ments which reflect upon the product of the canneries. In a 
recent issue they head an article this way: ‘‘Would assure 
Public of Purity of Foods. Special Guarantees Proposed 
Because Laws Permit Adulterations and Drugging,’’ and then 
follows some news of the Annual Convention. 


Gradyville, Ky.—Five thousand dollars is to be spent in 
erecting and equipping a canning factory for a corporation 
formed by 60 farmers of Cane Valley, and $1,400 is reserved for 
a sinking fund. The contract has been awarded to a Chicago 
concern. 


Lexington, Ky.—The Carl Grocery Co. has filed articles of 
incorporation. The incorporators are Joseph Carl, W. S. Dun- 
canand H. A. Harbaugh. Todo a grocery and general com- 
mission business. 


H. H. Powers has been appointed special representative of 
the Utica Canning Co. and the Sauquoit Canning Co., whose 
factories are located in New York State. Mr. Powers is located 
in New York City. 


Albion, N. Y.—Thomas Page will operate a local factory, 
putting up catsup and tomato sauce, and is now seeking con- 
tracts with growers of tomatoes at $8 per ton. 


The Troy, N. Y., Budget says: The canning business has 
been overdone. ‘Too many canneries have been built and many 
are poorly managed. The supply of goods is heavy and prices 
low, in fact canners complain they are not making enough 
money. 


Tuckerton, N. J.—Some parties interested in the canning 
business have been investigating an old excelsior factory, with 
a view to converting it into a cannery for packing cranberries. 
A good supply of raw material is near at hand. 


About 1,400 people visited the factory of the Beech Nut 
Packing Co. at Conajoharie, N. Y., on the occasion of their 
third annual reception. They all left with a very favorable 
impression. 


The Sprague Sanitary Preserving Co., capitalized at 
$20,000, contemplates starting a plant at Lewiston, Idaho, in 
the Spring. In addition to canning fruits and vegetables, a 
specialty will be made of preserves, jams, jellies, etc. 


Columbus, Ohio.—Walter J. Sears has sold his interest in 
the Sears & Nichols Co. of Chillicothe, and will enter the print- 
ing business in this city, associating himself with the Champlain 
Printing Co. 


Columbus, Ohio.—The Ohio Canning Co., at Canal Win- 
chester, has sold its plant for $20,000 to Henry M. Crites, who 
is said to represent C. E. Sears & Co., Circleville. 


SIMPLE—Light Running—Easy to Clean—Wone Better 


IF USED IN CANNING FACTORY, | HAVE IT 


IF YOU ARE LOOKING FOR BARGAINS IN 
MACHINERY LITTLE USED--I HAVE THEM 


Sinclair-Scott Colossus Pea Separators 
Hawkins Cappers 

Merrill & Soule Upright Cookers 
Model M Cutters 

Morral Cutters 

Niagara, Baker and Zastrow Kettles 
Cyclone Pulp Machines 

Monitor Bean and Apple Filler 
Bucklin Pea Filler 

King Tomato Fillers. etc. 


H. COTTINGHAM, - 


BALTIMORE, MD. 
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Wanted and For Sale. 


This is a page that must be read every week to be appreciated. You are not likely to be interested every week, in what is offered here, but it is possible 


you will be a dozen times in the year. 


If you fail to see and accept your opportunity your time is lost, 


together with money. Prices and terms upon application. 


FOR SALE. 


Second-hand Knapp Labelers rebuilt to latest model with new lap 
pasting device especially adapted to label dented cans. 

These Machines have all the new improvements, and we guarantee 
them to work as well as new. 
_ We will allow the full amount paid towards new Knapp Labelers any 
time within one year from date of purchase. 

These devices are new, and not contained in second-hand Knapp 
Machines offered for sale outside of our house. We have no agents. 

THE FRED. H. KNAPP COMPANY, 


WESTMINSTER, MD. 


CORN MACHINERY WANTED. 


WANTED.—Two Cuykendall Corn Mixers and Cooker- 
Feeders. One combined Ulery-Merrill-Soule Corn Silker. 
3111m Address ‘‘D. C.’’, care of THE TRADE. 


FOR SALE. 


Seed Peas, Soo bushels or less, hand-picked Admirals, 
Wisconsin grown, at a low price for immediate shipment. 


Address, 
HOWARD, care THE TRADE. 


FOR SALE OR RENT. 


Canning Factory, located at Downes, Md., on the Mary- 
land, Delaware & Virginia Railroad. Good location for raw 
material. Address, 


2263m Lock Box No. 8, Ridgeley, Md. 


WE HAVE FOR SALE 


Canning house machinery of all kinds and makes. Can- 
ning houses complete in Delaware, Maryland, Virginia and New 
Jersey. Farms with canning houses on them. It will pay you 


to let us have your inquiries. 
COURTLAND MACHINE Co., 
341m 308 Courtland St., Baltimore, Md. 


Tomato Pulp For Sale. 


For SALE—150 barrels New Jersey Tomato Pulp, 1909 


pack. 
Address ‘‘QUAKER ClTy,’’ 
3251m Care THE TRADE. 


MACHINERY FOR SALE. 


For SALE.—One gallon King Filler made by Ayars Ma- 
chine Co., in good condition; one King Filler made by same 
people; one Ayars Capping Machine, fitted up for 2s and 3s, at 
a bargain; one complete Acme Gas Plant, in good running order; 
two power presses, Ferracute make. For further information 


3291 m. Address ‘‘A’’ care THE TRADE 


Don’t Be Odd. ‘The wise business man keeps his eye on 
the other fellow. The ‘‘other fellow’’ in the canning business 
has ‘‘A Complete Course in Canning,’’ priced at only $5.00. 

THE TRADE. 


! 


WANTED TO BUY. 


One wiping machine. 

One Cox hand capper. 

One power scalder. All second hand. Spot cash. 
3181m. Address ‘‘BRIDGE,”’ care THE TRADE. 


MACHINERY FOR SALE. 


One 15 h. p. horizontal engine—all in A-1 condition and 
guaranteed. 


2 Corn Cutters, Cookers, and 2 Power Cranes. 
3181m. Address ‘‘MARINE,’’ care THE TRADE. 


WANTED TO BUY. 


A well-equipped canning factory for corn, or corn and toma- 
toes. State make of machinery, age and condition and assured 
acreage of corn and tomatoes, and rates perton. Give best 
terms and full information in first letter; will not be considered 
otherwise. Address ‘‘OLD PACKER,”’ care THE TRADE. 


SEED BEANS FOR SALE. 


For SALE—450 bus. Northern grown Red Kidney Seed 
Beans. This is the year to plant Red Kidneys. The acreage 
planted will be the smallest in years. 


3181m. Address F. E. LEWELLYN, Shelby, Mich. 


WANTED; CORN MACHINERY. 


WANTED—One Cuykendall Corn Mixer, Iowa style. 
M. & S. Corn Silker, with Kelly attachment. 
3181m. Address ‘‘A. B. C.,’’ care of THE TRADE. 


One 


Pea Machinery For Sale. 


For SALE——3 Ayars Continuous Pea Filler and Brining 
Machines; 1 Colossus Pea Grader and Washer; 5 Huntley Pea 
Cleaners. Allin fine condition. Also, 3 Huntley Pea Graders; 
1 Invincible Bean Cutter and 3 Cabbage or Tomato Plant Setters. 


Address WINTERS & PROPHET CANNING Co., 
3251m Mt. Morris, N. Y. 
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Milwaukee in 1911. 

As announced in THE TRADE, the various location commit- 
tees met in Chicago on Saturday, the 26th, for the purpose of 
determining where the next annual Convention of the National 
Canners’ Association shall be held. 

Mr. Thos. A. Scott, of the Chisholm-Scott Co., and treas- 
urer of the Machinery and Supplies Association, advises us 
under date of the 29th, that it was voted unanimously that the 
next meeting be held in Milwaukee, week beginning February 6, 
1911. The committee, consisting of the three Associations—the 
Machinery and Supplies, the National Canners’ and the National 
Canned Goods and Dried Fruit Brokers’ Associations—appointed 
a committee to go to Milwaukee to make arrangements for said 
meeting, which they did on Monday last, the 28th inst. 

All matters have been satisfactorily arranged, and while no 
contracts have as yet been signed, it is practically certain that 
the next annual Convention of the N.C. A., including the 
M. & S. A. and N. C. G. and D. F. B. A, will be held in the 
city that was made famous by Pabst. Its likely to be a little 
cold there about February 6, but prospects are that things will 
be warmed up considerably before February 11. 

This is the earliest date, in the history of the Association, 
on which the location of the next year’s Convention bas been 
decided upon. It will be remembered that last year’s location 


committee failed to agree at the first two meetings, and the 
question was not settled until very much later in the year than 
is at present the case. 

Mr, John A. Hanna, of Cadiz, Ohio, was elected secretary 
of the Machinery Association, Mr. Thos. A. Scott, treasurer, 
and Mr. Johu T. Staff, manager of exhibits. Of course a 
machinery exhibit will be held, this being the year it is due. 


Natchez, Miss.—The Natchez Packing Co. met on March 
3rd to organize and prepare for building. 


Canning Factory at Little Rock. 


Mr. A. J. Stevens, former Secretary and General Manager 
of the Stuttgart Canning Co., will build, equip and operate the 
new canning and preserving works at Little Rock, Ark. This 
plant, when completed, will cost fifteen-thousand dollars. The 
stock is now all subscribed and contracts have been made for 
three-hundred acres of vegetables for this year. 

This factory will be equipped throughout with sanitary 
machinery for all fruits and vegetables. The main pack will be 
jellies, jams, catsup and preserves. The main building when it 
is completed will be 260x4o feet. 

The Stuttgart Canning Co. will not operate this year on 
account of not being able to secure acreage, because of the rice 
industry in that locality, the farmers realizing from $75.00 to 
$100.00 an acre raising rice. 


Stuttgart, Ark.—The stockholders of the Stuttgart Can- 
ning Co. recently voted to dissolve the concern. About $2,500 
was lost last season on account of crop failure. 


Mobile, Ala.—Dunbar, Lopez & Dukate are building a fac- 
tory for canning oysters here. This company recently operated 
in Louisiana, but the Government of that State has put unneces- 
sary burdens on all such factories. 


Waterbury, Conn.—A local paper says the American Can 
Co. has bought the plant of the Kemiweld Can Co., Detroit, 
Mich., a concern manufacturing ‘‘cans’’ of paper sides and tin 
ends. The American Can Co. has been perfecting machinery 
for the manufacture of paper ‘‘cans’’, and the purchase of this 
plant puts it in position to meet such demands. This style of 
can, of course, will not be used by the canners, but by other 
lines. 


Capacity, 10,000,000 Cubic Feet. 


Delaware Avenue Stores, Nos. 1, 2, 3 
—Delaware Avenue, Water and 
Pine Streets. 


Pennsylvania Stores—Front, Pine and 
Water Streets. 


Pennsylvania Tobacco Stores, Bonded 
—Front, Water and Pine Streets. 


Sixteenth Street Stores— Sixteenth 
and Callowhill Streets. 


Moro Phillips Stores—Delaware Ave- 
nue, Swanson and Fitzwater 
Streets. 

West India Stores, Bonded—Delaware 
Avenue, north side of Catharine 
and Swanson Streets. 

Atlantic Stores, Bonded—Delaware 
Avenue, south side of Catharine 
and Swanson Streets. 


Port Richmond Stores— Richmond 
and Cambria Streets. 


PENNSYLVANIA 
WAREHOUSING 


and Safe Deposit Co. 


Banking House and Main Office, 113 and 115 South Third Street 


Best Warehouses for 


PHILADELPHIA 


Canned Goods 


In the Heart of the Jobbing District. 
Direct Railroad Track Connection. 
In close proximity to Steamship Piers. 
ADVANCES MADE 
NEGOTIABLE RECEIPTS ISSUED 


Distributing 


Twenty-third Street Stores—Twenty- 
third and Race Streets. 


Twenty-third Street Hay and Straw 
Warehouse — Vine and Bansall 
Streets. 


Twenty-third Street Grain Elevator— 
Race and Bonsall Streets. 


Warehouses for storage ot Hazardous 
Merchandise. 


Storage Labeling 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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CANNERS READY REMINDER 


OF MACHINERY AND SUPPLIES USED IN CANNERIES AND A LIST OF 
RELIABLE HOUSES THAT SELL THEM. 


Air Pumps. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
J. 8. Hull Mfg. 
Sprague Can’ chy, Co., 
‘American Compressor & aa Co., Baltimore. 
zune Machine , Baltimore. 
. K. Robins & a Baltimore, Md. 


Fillers. 
See String Bean Fillers. 


Automatic Canmaking Machinery. 
See “Can Making Machinery.” 


Automobiles, 
Sinclair-Scott Co., Baltimore. 


Books for Canners. 
“A Complete Course in Canning’’ and others, 
The Trade. 


Bottle Capping, Corking, Filling Machines. 
Max Ams Machine Co., New York 


Sprague Canning Machinery Co., Chicago. 


Boxes and Box Shooks. 
Canton Box Co., Baltim 
H. D. Dreyer & Co., Baltimore. 


Boxing Machines. 
Burt Machine Co., Baltimore. 
Fred H. Knapp Co., Westminster, Md. 


Brokers. 
Baker & Morgan, Aberdeen, Md. 
J. D. Blakemore & Co., New Orleans, La. 
Jessup & Roberts, Philadelph ja. 


W. E. Robinson & Co., Belair, Md. 
Brushes. 

Laitner Brush Co., Detroit, Mich. 
Cans, 


American Can Co., New York, Baltimore, Chicago, 
San Francisco. 
Boyle Can Co., Baltim 
Continental Can Co., Syracuse, Chicago, Baltimore. 
Sanitary Can Co., Fairport, * 
Southern Can Co., Baltimore. 
Wheeling Can Co., Wheeling, W. Va. 
Walter J. Phelps, Baltimore. 
Virginia Can Co., Buchanan, Va. 
United States Can Co., Cincinnati, O. 
Can Making Machinery. 
Testers, Seamers, etc.) 
Aven achine Co., Salem, N. J 
W. Bliss Co., Brooklyn, N. Y. 
Sas Ams Machine Co., Mt. Vernon, N. Y. 
Johu R. Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
«& Co. Baltimore. 
«& A. Steward, Rutland, Vt. 
Site Machine Co., Baltimore. 
Ayars achine Co., 
Geo. E. Lockwood Co., 
Sinclair Scott Co., Baltimo 
Sprague Canning “Co., Chicago. 
enry R. Stickney, Portland. 
A. K. Robins & _ Baltimore, Md. 
Can Marking In 
A. E. Macneal, 


Can Righting Machine. 
Burden & Blakeslee, Cazenovia, N. Y. 
Can Straighteners. 
Sprague Canning Machinery Co., Chieaga 
Capping Machines, Power and Hand. 
Ayars Machine Co., Salem, N. J. 
re 3 ams Machine Co., Mt. Vernon, N. Y. 
A. Steward, Rutland, Vt. 
Cannin 
Cottingham altimore. 
. Renneburg & Sons, Baltimore. 
K. Robins & Co., Baltimore, Md. 
Solder Co., Chicago, Ill. 
Cap Placing Machines. 
EK. M. Lang Co., Portland, Me. 
Capping Steels. 
Geo. E. Lockwood Co., Philadelphia. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
bk. Renneburg & Sons, Baltimore. 
Sinclair Scott Co., Baltimore. 
Slaysman & Co., Baltimore 
Sprague Canning Machinety Co., Chicago. 
Stevenson & Co., Baltimore. 
R. Stickney, Portland. 
Geo. W. Zastrow, Baltimore. 
con Machine Co., Baltimore. 
. K. Robins & Co., Baltimore. 
Machines, 
H. Cottingham, Baltimore. 
S. Howes Co., Silver Creek, x. a 
Sinclair Scott Co., Baltim: 
Sprague Canning "Co., Chicago. 
Consulting Experts 
W. L. Hinchman, Haddonfield, N. JZ. 
Chloride of Calcium. 
Sprague Canning Machinery Co., Chicago. 
Clutch Pulleys Rg 
Sinclair Scott 
Coated Cans. 
American Can Co., 


Machinery’ Co., Chicago. 


, Baltimore. 


New York, Chicago, Baltimore, 
San Francisco, Montr 
Continental Can Co., Syracuse, Chicago, Baltimore. 

Sanitary Can Co., Fair ort, N. 

Southern Can Co. Baltimore. 
Condensed Milk Fillers. 

Henry R Stickney, Portland, Me. 
Continuous Line. 

Sprague Canning Machinery Co, Chicago. 
Conveying and Elevating Machinery. 

Bethlehem Foundry & Mach. Co. 

&. Bethlehem, Pa. 


Cc. S. Harris Co., 
Sprague Canning 3% Co., Chicago. 
Coppers, Soldering. 
See Canners’ Supplies. 
Copper Jacketed Kettles. 
See “Kettles, Process.” 
Corn Cookers and Fillers 
Ayars Machine Co., Salem, N. J. 
. Cottingham, Baltimore. 
Morral Bros., , Moral, — 
prague Canning Machinery Co. cago, 
A. K. Robins & Co., Baltimore, Md. 


Corn Cutters. 
Morral Bros., Morral, O. 
Sprague Canning “Machinery Co., Chicago. 
Corn Huskers. 
Huntley Manufacturing Co., Silver Creek, N. Y. 
Sprague Canning Mach. Co., Chicago. 
Corn Mixers 
Sprague Canning Machinery Co., Chicago. 
Corn Silkers. 
Sinclair Scott Co., Baltimore 
ague Cannin Machinery. Co., Chicago. 
orral Bros., Morral, O. 
Cranes. 
Burt Machine Co., 
Sinclair Scott Co., Baltimor 
Sprague Canning "Machinery “Co., Chicago. 
W. Zastrow. 
‘Cottingham, Baltimo 
A. K. Robins & Co., Baltimore, Md. 
Crates, Iron Process. 
Morral Bros., Morral, O. 
E. Renneburg & Sons, Baltimore. 
Sprague Canning Co., Chicago. 
Zastrow, Baltimor 
Xk. Mobius & Co., Baltimore. 
Decorated Tin. 
Metallic Decorating Co., New York. 
Dies, Presses and Tools. 
Ayars Machine Co., Salem, N. J. 
Max Ams Machine Co., Mt. Vernon, N. Y 
kK. W. Bliss Co. Brooklyn, Re Xe 
Jno. R. Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
L. & J. A. Steward, Kutland, Vt. 
Machine -Co., Baltimore. 
Engines, Boilers, Fittings, ete. 
Rennebur, Baltimore. 
Slaysman & more. 
Jones 
Factory Trucks. 
See ‘‘Canners’ Supplies.” 
Filling Machines, 
Ayars wacsine Co., Salem, N. J. 
H. Cottingham, Baltimore. 
Sinclair Scott ag Baltimore. 
Sprague Canning’ Machinery Co., Chicago. 
Ss. Howes Co., Silver Creek, N. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Heury R. St ckney, Portland, Me. 
A. K. Robins & Cq., Baltimore, Md. 
Fire Pots. 
E. W. Bliss Co., Brooklyn, N. Y. 
avers pachipe Co., Salem, N. J. 
J. 1 Mfg. Co., Baltimore. 
E. & Sons, Baltimore. 
H. R. Stickney, Portland, Me. 
Cc. M. Kemp Mfg. Co., Baltimore. 
Gas and Gasoline Bagines. 
Slaysman & Co., Baltimore. 
Jones Machine Co., Baltimore. 
Gasoline 
Standard Oil Co., Nearest Tank Station. 
Gas 
Cc. M. Kemp Mfg. Co., Baltimore. 
A. K. Robius & Co., Baltimore, Md. 
Grates, Furnace. 
See Canners’ Supplies. 
Hoist and Carrying Machines, 
See “Conveying and Elevating Machinery.” 
Insurance. 
Canners’ Exchange, Chicago. 
Jacket Kettles, Steam. 
See “Copper Jacketed Kettles."’ 
Kerosene Oil Systems. 
J. S. Hull Mfg Co., Baltimore. 
Kettles, Process. 
Geo. E. Lockwood Co., Philadelphia. 
Sinclair Scott Co., Baltimore. 
Labels. 
Simpson & Doeller Co., Baltimore. 
U. Printing Co., Cincinnati ane Brovklyn. 
American Label Mfg. Co., Baltimore. 
hk. J. Kittredge & Co., Chi cago. 
Stecher Lithographic Co., Rochester, N. Y. 
Labeling Machines. 
Burt Machine Co., Baltimore. 
Fred H. Knap Co., Westminster, Md. 
Morral Bros., ral, 
A. K. Robins & *Baitimore. 
Lacquer. 
Burt Machine Co., Baltimore. 
John G. Maiers’ Sons, Baltimore. 
Lacquering Machines. 
Burt Machine Co., Baltimore. 
Seely Bros., Blaine, Wash. 
Metals, Perforated. 
See ‘‘Seives and Screens.” 
Mixers, Corn, Mincemeat, etc. 
H. Cottingham, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Oyster Cars. 
Edwd. Renneburg & Son, Baltimore. 
Geo. W. Zastrow, Baltimore. 
Oyster Measurers. 
Edwd. Renneburg & Son, 
Geo. W. Zastrow, Baltimor 
Oyster Steam Boxes. 
Edwd. Renneburg & Son, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Zastrow, Baltimore. 
Overhead Tracking. 
Bethlehem Foundry & Machine Co, 
South Pa. 
Sprague Canning Machinery Co., Chicago. 
Cc. S. Harris Co., Rome, N. Y. 
Pails, Tubs, Bowls and Pans. 
See Canners’ Supplies. 
Paring Knives. . 
See Canners’ Supplies. 
Paring Machines, Apple, etc. 
— Scott Co., Baltimore. 
Pas 
Burt Machine Co., Baltimore. 
Fred H. Knapp Co., Westminster, Md. 


Patent Attorney. 
Edwd. S. Duvall, Jr., Washington, D. C. 


Pay Checks. 
See Canners’ Supplies. 


Pea Blanching Baskets. 
See Canners’ Supplies. 
Pea Blanchers. 
Huntley Mfg. Co., Silver Creek, N. Y 
Pea Cleaners. 
S. Howes & Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, | 3s 
Pea Fillers. 
Ayars Machine Co., Salem, N. J. 
H. Cottingham, Baltimore. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicagv. 
Pea Separators or Graders. 
8. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, 
Kdwd. Renueburg & Son, Baltimore. 
Sinclair Scott Co., Baltimore. 
Pig Lead and Tin, 
bk. M. Lang Co., Portland, Me. 
Presses, Dies, etc. 
See “Dies, Presses and Tools.” 
Pineapple Machinery. 
EK. J. Lewis, Middleport, N. Y. 
The John RK. Mitchell Co., Baltimore. 
Sinclair Scott Co., Baltimore, 
Stevenson «& Co., ‘Baltimore. 
Geo. W. Zastrow, Baltimore. 
Process Kettles, 
See Kettles, process. 
Palp Machines. 
S. Howes Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 
Pumps and Welldigging Machinery 
Jones Machine Co., Baltimore. 
Retorts. 
See Kettles, process. 
Revolving Screens. 
See “Seives and Screens.”’ 
Salt. 
Viameond Crystal Salt Co., St. Clair, Mich. 
Worcester Salt Co., New Lork City. 
Sanitary Cans. 
American Can Co., New Chicago. 
Sauitary Can Co. Fairport, N 
indianapolis-Bridgeton. 
L. & J. A. Steward, Kutland, Vt. 
Sanitary Can Making Machinery. 
a Ams Machine Co., Mt. Vernon, N. Y. 
& J. A. Steward, Kutland, ve 
Tin, 
Amumidon & Co., Baltimore. 
Seeds. 
Leonard Seed Co., Chicago, Ill. 
J. Bolgiano «& Son, Baiciwore. 
Jerome &. Rice Seed Co., Cambridge, N. Y. 
Everett B. Clark Seed Co., Milfuru, Coun. 
Stokes Seed Stvure, Philauelphia. 
Sieves and Screens. 
S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Scaiders, Tomato, etc. 
Ayars Machine Co., Salem, N. J. 
Morral Bros., Morral, Oo. 
Edwd. Kenueburg & Son, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Chicago Canner’s Supply Co., Chicago, ill. 
Solder, 
k. M. Lang Co., Portland, Me. 
Chicago Solder Co., Chicage. Ill. 
Soldering Flux. 
Geo. E. Lockwood Co., Philadelphia. 
—_ Applied Caps and Machines. 
k. Bliss Co., Brooklyn, N. Y. 
Hemmed Caps. 
American Can Co., New York, Chicago, Baltimore. 
SanFraucisco. 
Continental Can Co., Syracuse, Chicago. 
Virginia Can Co., Buchanan, \. i. 
K. M. Lang Co., Portland, 
Southern Can Co., Baltimore. 
Boyle Can Co., Baltimore. 
Soldering Furnaces. 
J. S. Hull Mfg Co., Baltimore. 
Canning Machinery Co., Chicago. 
Sorting Machines, Tomato. 
nee Mfg. Co., Silver Creek, N. Y. 
Chicago Canner’s Supply Co., Chicago. 
Steam Coils, 
See ‘Kettles, Process.”’ 
Stencils. 
See Canners’ Supplies. 
Storage. 
Penna. Warehousing & S. D. Co., Philadelphia. 
String Bean Machinery. 
S. Howes Co., Silver Creek, 
Huntley Mig. Co., = Creek, N. Y. 
E. J. Lewis, Y. 
Machines. 
See ‘Filling Machines.”’ 
Tanks, Iron. 
See 
Time Check: 
See Cannere” “supplies. 
Plate 
Pope e Tin Plate Co., Pittsburg, Pa. 
Tin Plate Lithographing. 
Metallic Decorating Co., New York. 
Tomato Filling Machines. 
See ‘‘Filling Machines.” 
To Buy or Sell Machinery, etc. 
A “For Sale’’ ad in The Trade, Baltimore. 
Topping and Wiping Machines. 
Ayars Machine Co., Salem, N. J. 
Sinclair Scott Co., ‘Baltimore. 
Sprague Cannin ‘Machinery Co., Chicago. 
Jones Machine Co., Baltimore. 
Trucks. 
See ((Canners’ Supplies. 
Warehousemen 
Penna. Warehousing & S. D. Ps Philaleipnia. 
Washing Machines, Toma 
Huntley Mfg Co., Silver Creek, 
Chicago Canners Supply Co., Chicage. 
Wipers, Can. 
Morral Bros., Morral, O. 
Sprague Cannin Machinery Co., Chicage. 
Ayars Machine Co., Salem, N. 5. 
Jones Machine Co., * Baltimore. 
Wire Baskets. 
See Canners’ Supplies. 
Wire Cloth, Canners. 
See Pea Separators and Graders. 
Wrapping Machines. 
See ‘Labeling Machines.” 
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EMPLOYMENT EXCHANGE. 


NOTICE TO ADVERTISERS.—Paid subscribers can use this column 
Free for securing either positions or hands. To all others the charge is 
$2.00 per inch, per insertion $5.00 monthly ; cash with order. Where the 
address is care of THE TRADE, stamps should be sent to be used in for- 
warding answers, as the P. O. requires renewed postage on such. 

Advertisements will be carried for one month from date received, 
unless notified to the contrary at the end of one month. Advertisers 
should drop us a postal if the ad is wished continued. 


HELP WANTED. 


WantTEp—Competent Man, to Sell Canning Machinery and Complete 
Canning Factories. Address O. PRESSPRICH & Co., 103 Park Ave.. 
New York. 


HELP WANTED—Man with No. 1 grade Engineer’s License, who 
understands packing house machinery, and is willing to make himself 
useful on machinery when needed. Address, giving experience and salary 
expected. 


Care THE TRADE. 


WANTED.—At once, first-class catsup maker. Give reference and full 
particulars. Address, Box 64, Hamilton, Ont., Canada. 


HELP WANTED.—Foreman for Baltimore Canning House; must be 
competent processor and one carrying an Engineer’s license preferred. 
Address, W. H. C., care THE TRADE. 


SITUATIONS WANTED. 


PosITION WANTED—By an experienced and competent man, situation 
as manager or superintendent of canning factory. Can pack first-class 
goods, handle help and solicit acreage. Best references. Address ‘'H. R. P.”’ 
care THE TRADE. 


PosITION WANTED—As Processor or Manager of canning plant, by 
party having fifteen years’ experience in the business and good references, 
Will be glad to hear from any one wishing a reliable man. Address 
H. M. C., Madisonville, Ky. 


PosITION WANTED—By reliable party who has served nine years under 
experienced catsup and jelly makers, putting up the following goods: 
— Catsup, jellies, jams, butters, fancy fruits in glass and wet mince meat. 
References and any further information will be cheerfully furnished upon 
application. 


Address ‘‘COLLINS,”’ care THE TRADE. 


PosITION WANTED—By an experienced cannery superintendent, with 
first-class fruit and vegetable canning concern who use the open-top Max 
Ams patent sanitary cans. Four years experience with these cans, and 
twenty years experience in the canning business. A thoroughly reliable 
and competent man. Address ‘‘SANITARY,”’ care THE TRADE. 


PosITIoNn WANTED— By a manager and superintendent processor, 
having had 20 years experience canning and preserving pineapples and all 
kinds of fruits and vegetables. Thoroughly nnderstands the preserving of 
jams, jellies, catsup, chili sauce, mincemeat, mustard, crushed fruits and a 
full line of soda-fountain specialties. Expert in putting up plants for 
canning and preserving pineapples as well as all kinds of canned goods, 

Address ‘‘PINEAPPLE,’’ care of THE TRADE’ 


PosITION WANTED.—By party with 23 years’ experience in canning 
fruits and vegetables, and a first-class machinist for the canning factory. 
Can build an entire plant or remodel an old one, and keep the machinery 
in the best condition. Will furnish Ar reference to those interested. 
Address, ‘‘I. N. F.’’ care THE TRADE. 


PosITION WANTED.—As Superintendent, by man of long experience. 
Have the best of reference from former employers. Want a position where 
I will have entire charge of factory, and in such a position I can give the 
best results as to quality, quantity and turn out the goods at the proper 
cost. Will be glad to give further information to those interested. 
Aderess, ‘‘C. B. W.”’ care THE TRADE. 


POSITION WANTED—Position as processor and Manager of canning 
factory. Havé had 20 years’ experience in packing fruits and vegetables 
so that they keep their natural flavor and color. Can handle all kinds of 
machinery. Pack different lines to keep the factory running the year 
*round. Will guarantee the pack to be satisfactory, and can furnish the 
best of references as to my ability. Address ‘‘R. M. P.’’, 697 Hopkins St., 
Buffalo, N. Y. 


Want fo Get in the Pure Food Line 


PUT UP PURE FOOD IN A 
SANITARY FACTORY 


ABANDON THE USE OF PRESER- 
VATIVES IN PRESERVES, JAMS, 
JELLIES AND CONDIMENTS. 4g 


Let me give you an estimate on the cost of chang- 
ing your present plant to the sanitary system—or will 
build and equip a new one according to the latest 
methods. And will teach the method of getting away 


from Benzoate. 


W. L. HINCHMAN, Pu. G. 


No. 1 W. MAIN STREET, 


HADDONFIELD, N. J. 


Baltimore Theatres 
WEEK OF APRIL 4th, 1910. 


FORD’S. 
“FOLLIES OF 1¢09.” 


AUDITORIUM. 
“THE MIDNIGHT SONS.” 


MARYLAND. 
Matinee Daily. 
KEITH STAR ATTRACTIONS. 


HOLLIDAY STREET. 
Matinee Daily 
“CHECKERS.” 


NEW MONUMENTAL. 
Matinee Daily. 
SAM T. JACK. 


GAYETY. 
Matinee Daily. 
THE GOLDEN CROOK. 


— 
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THE TRADE. 39 
BALTIMORE CANNED GOODS MARKET eae 
. T. J. MEEHAN & CO., Brokers, Baltimore. Cash Regular 
No. 2 Harford County Standard 17% 
REPORTED BY BROKERS. 80 
UNLABELED GOODS ABOUT 2%e. LESS. No. 2 Shoepeg 80 
No. 2 Extra 85 
No. 2 87% 
QUOTED F. O. B. BALTIMORE. Soreness 75 
HERRING ROE 
T. J. MEEHAN & CO., Brokers, Baltimore, Md. 75 
Cash. Regular. 
ASPARAGUS. MIXED VEGETABLES FOR SOUP. 
No. 2% Sq. Medium 08 _—auaessasesesennscscosecescnenesscese 250 2 65 
No. 2% Sq. Small dsniguhenaeaentdnimenseiaaiaeees 225 240 OKRA AND TOMATOES 
No. Sq. Extra Tips‘ 265 2 80 67% 
BEANS. 
T. G. CRANWELL & CO., Brokers, Baltimore. OYSTERS. 
BAKED R E. C. SHRINER & Co., Brokers, Baltimore. 
7 No. 1, 3 Ounce.... 
(Plain Goods 2%c. Less on 28 and 3s, Ie. on Is.) 
STRING BEANS. 240 2 
52% 35 PEARS. 
‘ 2 - T. G. CRANWELL & CO., Brokers, Baltimore. 
LIMA BEANS. PEACHES. 
No, 2 Standard Green 8 
I 30 1 No. 2 Standard White... Heavy 95 
Yellow 
**3 Selected ‘ 
80 “3 Seconds, White......... 
I 00 Yellow 
“to Unpeeled 
ER. C. SHRINER & CO., Brokers, Baltimore, Md. 
No. Blackberries, Standards, 75 
No. 3 oe 66 85 PEAS. 
90 H. H. TAYLOR & SON, Brokers, Baltimore. 
No. 10 “ Standard 3 75 Wo, Gifted Marly James 70 75 
No. 2 Blueberries, 95 “ 2 Barly June Standard .... 5 
No. 10 4 50 2 Extra Sifted.. go IIo 
No. 2 Raspberries, Red I I§ I 30 
No. 2 Preserved 1 65 I 40 I 75 
No. 2 “ “ “ 2 Extra 8c 
we. 2 I 10 I 20 rINEAPPLE. 
- 3 50 T. J. MEEHAN & Co., Brokers, Baltimore. 
CHERRIES. No. 2 Seconds in Water 7 
No. 2 Seconds, Red : Grated, I oo I 10 
No. 2 65 2 Extra Standard, Whole Circles, I 25 I 30 
No, 2 Standards in Water, Red..... me 75 80 ** 2 Selected, Whole re I 40 I 50 
No. 2 . 130 I 50 ‘* 2 Fancy Extra Selected, Preserved, Sliced............ ¢ 70 


40 THE TRADE. 
CANNED VEGETABLES—Continued. 
BALTIMORE CANNED GOODS MARKET—ConTinveD. Cash Regular 
PINEAPPLE—Continued. Dry Beans and Green Corn No. 7o 
Cash Reguler Maine I so 
No, 1 Standard Grated, Good Syrup, E. & 80 SAUERKRAUT—Fancy NO. 75 
“ 2 Pie Grated, Solid Packed, —In Syrup SWEET 
ae 3 Pie Grated, Solid Packed, Syrup I oo ndar o. 3 5 
Gallon Pie Grated, Solid Packed, —In Syrup ......... 3 25 SPINACH—Fancy I 05 
: Standard 2 05 
NO, 2 Dried & “ “ No. 10......... 2 45 
(F. 0. B. CHICAGO.) “ “ I 20 
‘ PEARS— 6 Peeled Water No. 80 
(Reported by Special Correspondent.) “ a “ “ No. 2 so 
Prices Are for Wholesale Lots as Ordinarily Bought by Jobbers. 
CA G ES Sliced Extra Std. No. I 70 
ASPARAGUS—California White Mammoth No. 2¥%...... Grated ‘‘ I 75 
White, Large No. 2%...... Hawaii Sliced Bxtra NO. 2 35 
“s Tips White, Square No.r Crushed Water NO. 5 75 
BEANS—String, Refugee Size, I 65 PLUMS—Michigan 
“ “ “ RASPBERRIES—Black Michigan Water No. 
“ “ “ “ Cut White zs Black Water 475 
“Lynas Graded Green NO. I 15 STRAWBERRIES—Extra Standard Syrup No. I Io 
“ Med. go Standard Water NO. 5 25 
PEAS—Alaska Seconds No. 65 NO. 97% 
weets (No. 4 Sieve) No. 2.......... go SHRIMP—Wet or Dry No. 2 20 


THE TRADE. 


NEW YORK CANNED GOODS MARKET. 


Reported Special Cor: espondence. 
= Cash Regular 


APPLES—No. 10, New York State... iss : so @ 2 75 
Maine, No. 10 Standards 2 50 
APRICOTS—California Standards 2s I 35 I 50 
ASPARAGUS— Oyster ee 2 80 2 90 
No. 3 Tips : 2 40 2 60 
BRANS—No. 2 Lima 95 I 25 
‘ Baked, No. 3 60 82% 
CORN—No. 2 New York 75 80 
as 17 82% 
LOBSTER—Picnic talls. 2 65 
OYSTERS—4 62% 65 
I 35 I 40 
PEACH ES—2% Standard, I 20 I 25 
2% Extra Standard, 130 40 
PEARS—California 2% ......... I 50 I 60 
Standard, asia I 30 I 35 
Gallon, Pie 2 10 2 25 
Singapore, Preserved— 
I 02% I 05 
I Io I 15 
ss Hawaiian Sliced— 
PUMPEIN—No 65 85 
SALMON— Columbia River I 90 2 00 
flats, 2 10 
Sockeye, flats, I 78 1 85 
I 65 I 70 
Cohoes, 80 . 85 
3 75 
7° 75 
I 10 I 25 
85 87% 
SWEET POTATOES, 82% 85 
TOMATOES—No 2 Standard Maryland 52% 57% 
CANNERS’ METALS. 
PIG TIN. 
storotons 1 to 4 toms 
PIG LEAD. 
SOLDER 
TIN PLATES. F. 0. B. MILL. 
I C., 14x20, 107 lbs. Bessemer Steel.......... 3.75 
. IC,, 14x20, 100 lbs. Bessemer Steel......... 
I C., 22x27%, 90 Ibs. Bessemer Steel...... 
IC, 19x27, 95 lbs, Bessemer Steel....... 6 75 


REGULAR AND SANITARY CANS 


F. O. B. SHIPPING PoINT. 
X. C. means Extra Coated tin plate. 


AMERICAN CAN CO. 
Coke. 


No. t cans, 1% inch opening.................cccc0eseeeeeee $8.75 $9.10 per M. 


Solder Hemmed Caps, per thousand: 
2 7-16, $1.40. 


1% or 1% inch, 7§c.; 2 1-16, $1.10; 


WHEELING CAN CO. 


Coke. X. C. 

No. 1 Cans, 1% inch opening.............ccccssseee. $ 8.75 $ 9.10 per M. 


Solder Hemmed Caps, per thousand, 1% inch, 75c; 2 1-16 inch, $1.10; 
2 7-16 inch, $1.40. 


CONTINENTAL CAN CO. 


No. 1 Cans, 1% inch opening, $ 9.10 per M 
oe 3 “oe 2 1-16 “oe ce 16.20 


41.59 
Solder Hemmed Caps, per thousand: 1% inch or 1 3-8 inch, 75; 2 1-16 
inch, $1.10; 2 7-16 inch, $1.40. 


SOUTHERN CAN CO. 


21-16 


fie of Solde: Hemmed Caps, 1% inch, 7§c; 2 1-16, $1.10; 2 7-16, fr 40. 


VIRGINIA CAN CO. 


No. 2 Cans, 2 I-16 inch opening ivesdesawasdniacedsesesdearsadeaiacd $12.00 per M. 

For immediate delivery; usual differences for other size openings. 
Solder Hemmed Caps, 75c , $1.10, and $1.40 per thousand, according to 
size. 


UNITED STATES CAN CO. 


No. I Cans, $8.75 ) 


Usual differences for other size openings. Solder Hemmed Caps, 75¢., 
$1.10, and $1 40 per thousand, according to size 


THE BOYLE CAN CO. 


No. 1396 inch $ 8.75 


Prices of Solder Hemmed Caps, 1% inch, 75c.; 2 1-16, $1.10; 2 7-16, $1.40. 


SANITARY CANS. 


SANITARY CAN CO. 


DIFFERENTIAL FOR 


PLAIN ENAMELED SPECIAL PLATES. 


$10.75 $13.75 $ .40 
19.00 23.00 .75 
20,00 24.50 85 

Terms: f.o. b. Fairport, N. Y., A , Ind., Bridgeton, N. J. 

STANDARD SIZES OF CANS. 
DIAMETER. HRIGE 

No. 2 11/16in. 4 ia, 

No 3 ia. «49/16 in 

No 2% 4 in 4K in 

No. Io (Galion)... in 6% is 


| 
: 
Coke 
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THE TRADE PAPER 


HE trade paper is the Canners’ best friend. He may not realize it, but it is true nevertheless. The 
T daily papers bring him the current events; the magazines, serial stories or fiction, all of which are 
interesting, possibly fascinating. But the trade paper brings him those things which are pertinent 

to his business. It talks to him on subjects which are of vital interest to him. | 

The trade paper is usually devoid of sensationalism. Maybe for that reason its contents are not so 
eagerly devoured as those of the daily press, but its value in dollars and cents is a ton against a pound when 
its suggestions and advice is put into practice in the conduct of business. 

Every canner should not only subscribe for, but read one or more trade papers. It is impossible for him 
to keep pace with the progress and development of business ideas unless he does. The wide awake, progres- 
sive merchant of to-day has no trade papers lying on his desk with uncut wrappers on them. Nay, they are 
an essential factor in his business routine. Every time he has perused the columns thereof, he has applied 
the emery wheel and polished up, has brightened his business intellect. The high polish obtained will not 
permit extraneous matter to adhere. 

It is a common experience that the merchant who permits cobwebs in his store room is not itapressed 
with the necessity of keeping things clean, and evidently does not notice the accumulation of the undesirable 
overhead network. 

Ideas along the line of buying and selling, publicity schemes, illegitimate practice, protection in exten- 
sion of credits, introducing the man who sells the goods to the manufacturer, how to put push into your bus- 
iness, and kindred thoughts, are given in the columns of the trade press, either by way of suggestion or from 
experience of others—they are all valuable. Many articles are worth being read and re-read. They will help 
put dollars in the cash till. The sensation of tingling coin is more satisfactory and lasting than the momen- 
tary one produced by double leaded head lines of some happeniny in society. Read one trade paper at least. 
Read two if you can, three will be still better. The greater the research, the more will be found in them. 
Read the trade papers because they are of real value—Adapted from the [llinots Retatl Merchants Journal. 


D A RARE OPPORTUNITY 
D. DREYER Ne TO OBTAIN A SUBSTANTIAL INTEREST 
In the Well Known and Long Established 
MANUFACTURERS OF «+ Canning Factory of the 
| 0 KS MOORE & BRADY COMPANY 
known trade marks and brands of the Company are of 
great value. 


pattern. 


BALTIMORE, MD. Address, MOORE & BRADY CO., Baltimore, Md. 


By reason of the death of Mr. George W. Moore an 
interest in the business, large or small, may be acquired. 
The business will be continued without interruption and 
the interest to be acquired is in a going concern. The well 


Saves Lacquer Material and Labor. 
Adds attractiveness to the Can and makes 
it Saleable. 
The Cost is about % cent per Case for 
Lacquer material. | 
Capacity 2,oco or more Cases per day. 


IF YOU DO NOT LACQUER 


You have Rusty Goods ‘offered for sale with 
your label on them. 


FOR THE WORK. SEELY B 


WRITE FOR CIRCULAR AND SAMPLE LACQUERED CAN. BLAINE, WASH. 


L the Can all . 
THE HUGHLETT CAN LACQUERING MAGHINE of Lacquer. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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THE CANNED GOODS EXCHANGE 
OF BALTIMORE, MD. 


BANNON BUILDING, Sr. Paul AND BALTIMORE STs. 
President, JoHN S. Grpss, Jr. 


Vice-President, Treasurer, 
ALBERT T. MYER LEANDER LANGRALL 
Secretary, W. F. Assav. ; 
. Executive Committee : 
Gro. T. PHILLIPS E. C. WHITE H. S. OREM 


Arbitration Committee : 


E. C. WHITE H. A, WAIDNER 


B. HAMBURGER C. J. SCHENKEL, Wma. GRECHT 
Committee on Commerce : 

Rourvus M. Grsss. JoHN SCHALL, 

W. E. RoBINson Cuas, J. BROOKS Louis GREBB, 


Committee on Leyislation : 


Gro, T. PHILLIPS, L. L. Lorp, 
F, A. Torsca, W. L. SHaw H. P. STRASBAUGH, 
Hospitality Committee: 
T. J. MEEHAN, E. H. MILLER H. W. 
Chemist, GLASER. 


Counsel, JoHN C. ROSE. 


‘Patents and Trade Marks 


FOOD AND DRUGS ACT OPINIONS 
EDWARD S. DOVALL, Jr. 


Attorney-al-Law and Solicitor of Patents 
LOAN AND TRUST BUILDING, WASHINGTON, D. ¢. 


CANTON BOX COMPANY, 


2501 to 2515 Boston St., 
BALTIMORE, MD. 


Packing. Boxes. 


Made up or in Shooks, Cargo or Carload. 


J. D. Blakemore Sam W. Booksh. Jr 


J. D. BLAKEMORE & COMPANY, 
Canned. Goods Brokers 


508 Poydras Street, New Orleans, La. 


Cc. W. BAKER W. E. MORGAN 


BAKER & MORGAN 


Canned Goods Brokers 
ABERDEEN, 7 MARYLAND 


CORN AND TOMATOES A SPECIALTY 


TIN STRIPS AND CIRCLES 


BOUGHT 
AMMIDON CoO. 


Baltimore, Md. 


31 Frederick St., 


ESTABLISHED STANDARDS. 


All Goods to Comply With National Pure 


Food Laws. 
TOMATO Standards, as adopted by the Indiana Canners’ Asso. 
Ohio 


Weights as here given are the minimum. Contents 
of can drained on %-inch wire mesh flat screen for 
two minutes. 98 per cent of shipment to comply with 
stipulations. 5 per cent of shipment considered fair 
average for testing. 

No. 3 Standard—Gross wt. 37 oz. and 19 oz. of average ripe 
tomatoes; not necessarily all red. 

No. 3 Extra Standard—Gross wt. 38 oz. and 20 oz. of well 

selected, ripe tomatoes. 
No. 3 Fancy—Gross wt. 38 oz. and 20 oz. of hand-packed, whole, 
ripe tomatoes. 

No. 2 Standard-—Gross wt. 23 oz. and 12 oz. average ripe toma- 
toes; not necessarily all red. 

No. 10 Standard—Gross wt. 118 oz. and 64 0z. average ripe 

tomatoes; not necessarily all red. 
*Tri-State has only the Standard, no Fancy or Extra. 


CORN Standards, as adopted by Ohio Canners’ Asso. 
Indiana ‘‘ 
Fancy—Cans to be well filled; minimum gross wt. 23 0z.; abso- 
lutely young and tender stock; natural color; medium, 
moist and practically free from silk, cob and husk. 
Standard—Cans weil filled; minimum wt. 23 0z. gross; stock 
reasonably tender; free from hard particles; natural 
color. 
Indiana has only the Standard, no Fancy; and says ‘‘packed 
medium moist’’ instead of ‘‘free from hard particles.’’ 


PEA Standards, as adopted by Ohio Canners’ Asso. 

Fancy—Well filled cans; peas covered with clear liquor; uniform- 

size, good flavor and absolutely tender. 

Extra Standard—Well filled cans; peas covered with clear 
liquor; uniform size; good appearance; reason- 
ably tender. 

Standard—Cans fairly well filled; peas may be slightly hard; 

fair liquor, may be slightly cloudy, but not thick; 
size fairly uniform. 


Grading for size—Petis Pois or size No. 1...... Seive 18-64ths 


Extra sifted or ‘‘ No, 2....:. 20-64ths | 
Sifted or ‘* 22-64ths 
June or — ‘* 24-64ths 
Marrowfat or ‘‘ No. 5...... ‘*  26-64ths 


KRAUT Standard, as adopted by National Kraut Packers’ Asso. 
‘* Indiana Canners’ Asso.* 
sia ‘* Ohio Canners’ 

No. 3 Standard—Minimum gross wt. of can 39 oz. and 24 oz. of 
well cured kraut; reasonably dry. %-inch 
wire mesh used for draining. 

*This Association says, 4%-inch screen and ‘‘reasonably 
long cut.’’ 


PUMPKIN Standard, as adopted by Indiana Canners’ Asso. 

No. 3 Standard—Minimum gross wt. 36 oz. and 31 oz. medium 
solid packed pumpkin; not over 1 inch from 
top of can. 

No. 3 Extra—Same as above, except %-inch from top of can; 

solid pack. 


LYE HOMINY Standards, as adopted by Indiana Canners’ Asso. 


- No. 3 Standard—Minimum gross wt. 39 oz. and 18 oz. hominy 


after draining; can filled to one inch of top 
when drained. Prepared from medium sized 
white corn, and to contain not more than 
5 per cent of black tips. 
No. 3 Fancy—Minimum wt. after draining, 22 0z.; contents 
%-inch from top of can; 2 per cent black tips; pre- 
pared from selected white corn. 


CONDENSED MILK Standard—Law as passed by U. S. Govern- 

ment. Also the State of Illinois. 

Law provides that condensed and evaporated milk shall 

contain not less than 28 per cent of milk solids and 7. 7 per cent 
of milk fat. 
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Co. 


BIRECTORS 


T. G. CRANWELL, Presr. 

A. W. NORTON, ViCe-Presr. 
F. P. ASSMANN, Stc. TREAS 
C. TALIAFERRO. 

BS. H. LARKIN. 


E. C. SHRINER, 
Sales Agent for Baitimore District. 


TO THE CANNING TRADE. 


We are very much indebted to you for the liberal volume of 


business now on our books for delivery during the season of 1910, 
and we want to assure you of our appreciation of your confidence and 
good will. We will continue to make only the best cans, made of 
the same high grade of raw materials, with the same degree of care 
and attention to all details of manufacture, shipments and general . 
service, which we are proud to say has marked our relations with 
you in the past. 

Our Open-top Cans will be made at our factory at Canons- 
burg, Pa., in the Pittsburgh district, and it will be the very best 
Open-top or “Sanitary” Can produced. Ask the man who has used 
them. 

Our automatic screw-feed Closing Machine will have many 
minor though very useful improvements this year, and will give 
even better satisfaction than before. 


Awaiting your future commands, we remain, 


Yours very truly, 


CONTINENTAL CAN CO. 


Tuos. G. CRANWELL, 


President. 


FACTORIES. 


CHICAGO 
SYRACUSE 
BALTIMORE 
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